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The Chinese print media have the longest history among other forms of Chinese ethnic media and have
been playing an important part in making sense of the idea of Chineseness. Since the rise of modern
Chinese nationalism in the late nineteen century, Chinese minority press has gone through changes, from
overseas Chinese press to commercial press, that if systematlcally analyzed, can bring meaningful
contributions to media studies.

The purpose of this research is to unravel the central role of the Chinese minority media in the making of
Chinese identity within the context of Japan. Using a contextualizing approach, this research takes the
Japan’s political and economic structures to form the narratives of the Chinese minority press’ development.
This research, on the one hand, aims to reveal the nature and its conceptual limits of the Chinese minority
media in the making of ‘Chinese identity’ within the context of Japan, through (i) the active reinterpretation
of the history of overseas Chinese press; and (ii) the analysis on the contemporary financing and running the
media as business corporations. On the other hand, this research also examines the political and
economical constraints that impinge on the Chinese minority press and then use this substantive case of
ethnic minority media to critically evaluate Japan’s multiculturalism challenge on the media aspect.

As well as political economy approach, this research incorporates a mapping of the sources of production
with the content of the cultural products to measure the influences of the economic and political characters
of the Chinese media organizations. Thus, this analysis serves the purpose of research to specify the
relationship between the production of Chinese minority media and its cultural implications of representing
Chineseness. From a historical subject to the recent growing global construction, Chineseness as the
absolute notions to Chinese identity still remains as the cardinal yet problematic theme, especially when the
Chinese media industry are playing a major role in providing the media content that shape what is of
‘Chinese interests’ and constitute cultural affinity and ethnic identification. Ethnic minority media, in this
sense, are one of the social organizations that are managed by the ethnic groups to maintain the boundaries
between one and another.

Given the dynamic growth of the Chinese population in Japan, research on Chinese media practices and
activities has the qualification to provide an insightful perspective to the ethnic media environment of Japan,
in which ethnic identity and culture are being circulated and consumed in the form of news, basic living
information and entertainment. At one glance, the very small number of the ethnic minorities in
comparison with the population of the majority ethnic Japanese seems can easily dismiss the need of
governance in multicultural societies, as Japan tends to be perceived as a homogeneous nation by the
outside world. The denial of diversity in Japan is not propitious for the development of ethnic minority
media services. Yet, as a democratic country, Japan has been relying on the free market system in
sustaining its media environment, which in turn has given the space to the ethnic minority media to exploit
the fragmentation of market.

Using the Chinese minority press as a significant case, this research argues that the same market failures
of the media system are unlikely to accommodate the type of ethnic minority media that promotes ethnicity
defined within the host country context and opens up opportunities to the ethnic minorities to participate in
the public communication system. To cope with the problem, this paper appeals to a theory of
multiculturalism that is not constrained within cultural sphere but stresses on the recognition of citizenship
for the ethnic minorities. Under this same conceptualization, the role of the ethnic minority media should
be related to the improvement of the ethnic minorities’ communication rights.
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