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2 Trompenaars, F. & Hampden-Turner, C. (1998), Riding the waves of culture: understanding diversity in
global business (2" ed.), McGraw-Hill, New York, p. 3.
3 [#E, 20—,
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4 Krober, A. L. & Kluckhohn, C. (1952). Culture: A critical review of concepts and definitions. Cambridge,
MA, Harvard University Press. Quoted in Encyclopaedia Britannica (2000) as follows : Culture consists of pat-
terns, explicit and implicit of and for behavior acquired and transmitted by symbols, constituting the distinctive
achievements of human groups, including their embodiments in artifacts : the essential core of culture consists
of traditional (i.e., historically derived and selected) ideas and especially their attached values ; culture systems
may, on the one hand, be considered as products of action ; on the other, as conditioning elements of future ac-
tion.

5 Jacob, N. (2003), Intercultural Management, Kogan Page Limited, London, pp. 6-9.
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7 Rogers, J. (2003), “A Case Study : Sumida Corporation’s Use of English as a Common Language”, The Jour-
nal of International Business Communication, Vol. 62, pp. 64—65.
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8 Jacob, HiEE, 68 X—,
9  Holden, N. J. (2002), Cross-Cultural Management: A Knowledge Management Perspective, Harlow, Essex,
Pearson Education Limited, p. 231.
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10 Seward, J. (1979), “The Fine Art of Interpreting”, WINDS, August 1979, Japan Airlines Co., Ltd., Tokyo,
pp. 17-18.

11 Fenner, A. 1989), “Lingua Anglica: the emergence of International Business English”, Language Interna-
tional, Vol. 2 No. 1, p. 14.
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12 Bloch, B. & Starks, D. (1999), “The many faces of English : intra-language variation and its implications for
international business”, Corporate Communications: An International Journal, Vol. 4, No. 2, p. 84.
13 uav- Ay 7/ INT =7 (20034F) [FFFETLEL ELAS 7] & THE, HI, 46~47
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Dear Mr. Harris :

I believe that your company is doing well recently.(D

My name is Noriko Takahara from Showa Company.() I am sorry to be contacting you so
suddenly, but 3 I received your name from Ken Iwasaki. He told me many good things about
your company. I would like to get some more information about your services. Please send
me a copy of your company brochure right away.(4)

I know you must be very busy,(® but I must 4) get the information very quickly.

Thank you in advance for your kind cooperation.(6)

Best regards,(?)

Noriko TAKAHARA®)

NY Xk

BLTBERODIEEDBUBL LT ET,

BRHOBRIEFEBL I T, BROBETHMTID, BERSADSHBICOEBHIZ W
1IZEELIC RIFEHDBNTOSSETEBRICERLTHY I LI HHDRHEL TOS Y
—EXICEALT, £2EBBEAFLIEOVEROE T, BERAZTITEL> TS0,
RECBIICEROETY, COBHREZEAFLBHTNEIRYEEA.

FAOLLSBROEL T T,

SR

DIF, BE-LE—HICCOEIRALY —DBN L EEEATNI S,

14 vayx)v-Hy 7 HKEFEN Q0044F) [EIARRATA T4 v T OEERY] Vv X0 - ¥4 LK, H
T, 3~6—,
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@ HHROLEIT LN

RIROE T H E V) DIE, BRKRTIEERILZZ ETIRVL, HFICEoTHEY
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COEFERBIIHLOVHTIHF L TORME) SETH Y ABEYITH 5,
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Dear Mr. Harris,
I received your name from Ken Iwasaki, who spoke highly of your company.
My firm is a leading manufacturer of widgets, and I am researching companies that might be
able to help us with our European expansion plans. In connection with this, I would like to
obtain a copy of your company brochure. I am making a presentation to my department on
February 1, so if possible I would like to receive it before then.
Thank you so much. I look forward to hearing from you.
Sincerely,
Noriko Takahara
Assistant Manager
Production Engineering Department
N R#R
BIFRESAD ODBRICOBBRIZVICICER LI, BIFEHHDI EE2H<FHBL TO &L
IDBONTOBBHIGAKFHEBA—N—TT, 3—OVNTOEELAGTED DY, ¥IICEE
TEBRHERBEL TOBRPTI, XOBERT, HHOEERAZAFSBTCOLLESELO
TT. 2 B1BICRDRBICTLUEVZLETOT, TENFXDRICOICIZHFNEFER>TO
L
(CHH%E) BDIUHESTEVET, REZRLACHFHELTLET,
HE
SRY

R
A EERANER

FNTIERICHEAADEL E VA ALY — 1AL NARMESIZOWT, FORENL
INF— VR 3 EICLIZYHAMHE L TV ZEIZL LI,
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Dear Mr. Belucci :

We are now making final arrangements for the annual Port of San Francisco Auto Show and
would like to know if you would be interested in renting one, or all three, of the floor spaces
still available. This is a reminder that this year we have not received your usual application to
date even though the deadline is October 15, and we were wondering if you are still inter-

ested.

IWEHERE (V050 RIBEFHEY 3 —| DBREFEA1TE>TWEEIATI, 8
HlE, FILBLAHTRERBREEOVOFPRR—R% 1D, HBVE3DEWAEBUDZ &IC
BGREBFRHEH EDHHNYI<BOE T, ARIE, #HOLIVUBA 10815 BEWOWDDICEAHD
57, SBICEDFTEADL LV DEDEAEFIZOVICIEOWTORB VI EA2PNSETBIHD
EDTY, SELFICTBKDSPHYTL & OH?

—RMOMES VL )ICEZE (BRELHERACE) LI—DL) THLH,
W ODPOMBERED L, TOLY—OHMERDNLLED 2 EAIIH PN TW5S T
WHIZ, KL Z—OHHZNEKRDIE->E D L LTwhv, HIS L {HEARNS DI,
SEDBREZLGDAR=AZMHEY 120 EB STV L0090 E ) R 72w 2w T,
b9 1D H 2 M S 75 CHERELS D 5 0B 2V TWAEFTTHE, T0
Ly —oHMIE, [BESH L0500 0] 2wWEbEs 2 ETER L, BIRAR=Z
2N B72ODOHAT TN LEVDPOHRERDDLEZHIZHHIITTH L, BHAER
AT Z L TR LR REN TV EWHVnEFWAREL Y —bn) 2 ik b,

WMEL72E)12, HAADEZ R [—2HWTt+HE2H5] I EHFTOR, ZAD
TERTE [RBLOBWI LIEMEEINDL L) RREBEICE->T&, /2, &5
ik (& SHLRVONEETHL] LEFTEIABDMDICVANTE, 20LH %
FHEILDAI == a3 rTlE, BEWD, SO TVWLRWESRELNL TV W
oy, ThbbEBHEVWOX Yy v T, MIEOMETHOH ) TREEETAHI LI
oMb, TOEI)BnaIar—varyBEEomcirERoL )Ly -2 T HEK
LODEMBLZETHIA),

AL, 20X %EZOFFHEHEAFECCHEBEYAATI A=y —2 a3 YO

15 7I—=A - N—=F (1992 4F) [EGIRHIBEELE VAATA T4 ¥ 7] Bit, FEIHR, 42~43 ~—
Vo AARZERZ S NICHIITAEHICE S,
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B L LTOZRENIE- TV ROUEFIO LD ICHROHW 2135 X0 &8, Bk
T 7YarEFICRO TR S VD TH S,

Dear Mr. Belucci :

We are now making final arrangements for the annual Port of San Francisco Auto Show and
notice that your application for floor space has not been sent in. There are still three spaces

left, but we will have to know soon if you would like to rent any, or all three, of them.

If still interested, would you please call or send in your application before October 15?

AIEBEBRE (Y750 Y RTIBEEFHEY 3—] ORKFEEZTLE>TVBDEIATIH,
BHDSTOFPRN—ROBABNEICBOTOBVIEICRNDEE LIC, L3 DIFE%ES
TLET, ECN 1 DOBBVE 3 DEFEBBYICBRUVICODEDHERHNVUILLIBOLE T,
HLELLTHGAD' DS LD THNS, 10 B 15 BETICHEFZFZ FSHD, BAZEEHEYL

23 ETTL & DD

(2) e

Dear Sirs,

We are considering importing your products this time. As indicated in the enclosed order
sheet, we will place an order for 5,000 sets of portable radio cassette recorders and 10,000
sets of CD players. The buyer of this order is Japan Audio Co., Ltd. They are one of the big
distributors and retailers in Akihabara and have high reputation. If your products sell very

well, they will place another order, so please keep an eye on the quality of your products.

BHESZHALIDEEATOE T, BHELICENEICDHD LDIZ, 5000 5OKR—A
7) - ZYHEE100008D CD TU—P—%FFLFL &Do COFENDEVERGEY ¥/
AT AARTIH, BRHERERTRADEH - NTEDDED 1 HTHYSOBEFZEL T
Lﬁ@“o (L, BHERORTHIFHATHNL, FUH/MMMSIETL &Do CNIPR, BRBDRD
BICEBFTIRAI > TOICIEFEITTL & DD

EVAALY —IZBRLTHRELTLELIIBWTT LY, HRADSODORFIEE

16 FISCIZBRMEIC X 2R TEEIT TR T A AEERY S]] ~OBMBOMEMTH Y, HHIGI L FIER,
%O I HEITBEHIZL S,



14 (154) GRS $57% 42345 (20064E 1 73)

I LTOHIPERIC L > TLE ) o BIRICHMFZFEDHL72) L TEIATITH L TRAL
REBIGHRODPZ)SEILIOTHSH ), HRTOERL L [FRAKEHR] v U
BRSNS = F 21220 L) RERIEF L 2> Twa, LrL, TOXF— 2T,
WERPEBEETHDLT, ICLVWEI R A=Y I LOaIa=yr— 3 VIZER
BYITH Do FITHIT LIzh v T ERBUBELDKADERE L LTRO &) BREZMI
LTwa, [HRADECLFZ, FRHTHFLVOT, RET TRV EMPEELR
DBV, UDH T, NIIFHo>T, ENVEEDOHT, REFEBEHIHLT
P, RoLNTHNTVRDEAN VL EV) ZLEE), EREILzWHEITAKICE
STIELW ], FMRIE, ZRICHEIT THEBENFEE NS - %2, ORI mES I, @
ZOBBEBNS, O EE #YELTENE, bOTHSEHIILTVD,

By TN TOFEFEWFRE NS -1, FSICT AV AOWEZETHEASIATY
LT ANR=DNDERTHY, 74— FTIEE T Opinion (FERLER) HH, 0
RIZED TR %EZF X % Reason (HH) 22T, SHIZZDHH % TZZ T 5 Support
(LFFIH) 22RkD LIl b, HFRFIHIE, BT THPT L2 LT REL HECHAT
ThY, BECHEMROBATH S, FIULTNTOERIIBVWTTFLREE, [Fik
THEGFHTRL] L) 1 RIERE %o 2500 EHTICT ) A T LA, [AE—F
EHFPIZ2 200 E %o TWh, BRZHBRNX, ZNEAHTHZ L THLS (There
are only two parts to a speech: You make a statement and you prove fti)J Lo 2hs, I
RIZBVTOHEROGRITIEZ O [FIRICIGHHE 2R | L) BARFRIDSFS T
W5,

TNTWE, PIEOELE Y AAL Y —Z2UELTAL ) FHEEZRR, HPICLTHK
LWwZ ez, TNz i7ziE> THRXTWL 2 ERRYTHL, BT
DENHBIESL ) o BINZDIZ) EVARXZ TR o TVAHMATHIL, WOITH
Dear Sirs, % & EEH LW I EE2WDFTITHTOLE T 282 32139
B, BLAPDNWTETL,

Dear Mr. Fung,

Based on our new contract last week, we are enclosing our P.O. No. 1234 for 5,000 pieces of
Portable Radio Cassette Recorders and 10,000 pieces of CD Players.

Please pay your careful attention to the production and ensure that the merchandise is of good

17 1 7/ KE, WiisE, 45~47 =,
18 Ericson, J. M. et al. (1987), The Debater’s Guide (Revised Ed.), Carbondale, IL, Southern Illinois University
Press, p. 20.



HANIC & B EBEE Y 4 AEFRORE AL L Z 000 () (155) 15

quality. Japan Audio Co., Ltd., the buyer of these goods, is one of the leading distributors and
retailers of audio and electronics products. It is quite possible that they will place additional

orders with us if they find their initial sale satisfactory because of good quality.

FEBDFH L VEMICETOTHAR—R2TI) - SIHE 50005 CD 7L —+— 10000 ED3EIL
21234 B EFHOCLE T,

ED¥, £FEICE<NNETIREZH > TVELEE, HEDEEIMBITSLIOVEDERSD KD
RIEL TLIZE Vo COREXDEVEGY vV - F—T 4 AHTIH, BHIGNERTRAD
H - NFIEDSED 17T, eI 2EHHRBOHKRTD, REDFVICHITTHRINSEHDIC
BIUL, BIBFXAES EFTRICTRETT,

i
©

=

(3) &k %zﬁ

T
p=113

Dear Mr. Smith :

I am very honored to write to you about the position offered by your company. My resume is
enclosed for your review. I have been looking for a job in a foreign affiliated company lo-
cated in Tokyo. My English is not good enough to communicate, but I will make an effort to

motivate myself to improve my English if I am hired by your company.

I think that my job experience suits the position which appeared in the advertisement. The fi-
nal decision is up to you, but I am willing to work for your company as a cooperative mem-
ber no matter how much I am underpaid a couple of years before I get used to the work.

If you like, would you send me more detailed job information? You can get in touch with me

anytime.

I am looking forward to hearing from you.

R = I

EHORAKAICEL T, BFMEEL LFDCEFHRTISTOE T, HHOBEDICDIC
BRESEZEHVOICLELIC, BE, hIRRBAICHIIERERTOLSFZRLTHYE T,
BEBEFII2 25—y 3V IBLETABEESSOE T, RARITREBAENDO LOICOICERT

19 fREfERE (2002 4F) TEWHELE A — )VEWIEE X — V] HE, HFEHE, 16~18 =Y, B
KT L BRI E W, 7, B L TOBKMEICHT2EZEORLBR AR L Th b, JFUEHE
FIZE B, HBECHETINEOMBIIABHICE S,
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BAETT,

FORBRRSEHLOMBRAICRSEL, BRSNICEBICEBEL TOSEEZATHYZE
To BRICRERWEHICHY ST, WAR, BEFB, FETHYIL THRBUEDD X N—&
LTEATEBDEBETOICICEE T, SFRTINFBRBICBIDABTZVICFELICSE
BTY, WOTHLIERERBBEBLEFTHYE T,

ORBEAOLBBOWIELET,

HAFEICE, [E23CHEEZENLIMHE2 2] LWV SEFHD [Fid 2 EILN%
T EVWHFELHLLEBY, BARNI—KMIC, FRICSEL TV, HIOEZ DT
ENERVWT ENEETH D LEZHENDD L, S, ENLUEICASON%#HR
T5E)REE, [HRIENDFRCIL SR icEb ) 2rolbhTLE), 207
DOHoTH, HLLY—IZBVTh, FLHFEOEBEL Y AAREIIBVTTLHD,
[NERFZHTTH] &2, TRV ELZHENZHTLT] ALl w) L aRETS
HRANED R A=Y V2B DEBRIZW D, ENEBIZZIT TWIAEAE Y A A<~
A, FEEIIZZOREANEER 2,000 A\O&t, £ LT [FHwath] 298157 100 B4 %
MR LEHTHoTNTHILEEZHY) RNIZEC L W) 2 LR b,

CORMIBHEDIZODE Y A ALY —b, HODORRIIZET 558 125\ T
ANDLBYNFTETVD, ZOEIBLE—%BICTAIKAZ (B D VIEHCK A I
BVWTH) TOLY—%FHAT, THeE N AMEZIEBETII AV, Az AR E R
STLEHITLETHA), boLHEIHSIIER, BBV OEMANIC, KDL HIZHELIN
ETh5b,

Dear Mr. Smith :

I am writing in response to your advertisement for a sales manager which appeared in the July
10 issue of The Japan Times. The position seems to require abilities roughly equivalent to
those employed in my current assignment ; specially, strong organizational, problem-solving

and communication skills.
I am confident that my broad sales experiences would be an asset to your company. I enclose
my resume and look forward to discussing with you personally how I can help your company

achieve its sales goals.

Thank you very much.
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R = R

Ve Ny - RALXDT7B 10 BNICBESNEFLI-E—IVR - YRx—=I¥—DRI V3 VI(C
DVWTHEFBEZEL LT TRYET, CORIYYIVEINRE, BYL THAYFITEIE, 45(C
EEY, BEARRY, DI2="4/5—Y3Y RFNEVSTCATRIZFEAEBL T,

FDRFTICEBITDLVRRIIELEDOSRICIATHILDEEBL THUET. BEEZEHO
LELTC MRICHHMICERMTESNPHETCEEITEZRELALTHBYET,

HUDESTENET,

Uk, HERHE Y R RAEEOFEFZ WO TE7bIFTH LAY, RETIEZFD L
I RMEIIEEREXLD00, ThbLLEHARANIE Y A AFFELEC L ZITHARFEDN
BRI DO, TLHRERBLRZLZUMEDONPIIONTEL TN EIZT
5

3. BAME U3 XEFEIC L 53EH

HAR A C 8 YR AHSOHS, BB CHIA LB BI0 &5 12, SHELAIZ D 12
VLD ENE, UFoA,rLEEL T, (1) BEPSA:HEADYL
(e SHOBE, () EHEHEA AN D E SNt 274 L BB 2LC (3)
SALDsA 15T HROBIE, O3 HTHS.

(1) EES22 5 A7z AROIAL & FEOIE

(At (eulture) | 2409 B, THBEHT (culivae) | & 05 B3 & AR O T
ALl mohTnwsd, 22056, LE AL DPEHRIH L TE E 205 )
(the way people act upon nature) ZEML TWhE W) Z & GZ&‘Z.Z)OO I o
i 2\ R AL & B R AT 3 L MBRRIE T 27, ZORMEEDEE A LT
ST NI BEBIEE L LT bRTa 7z, & SIS (e HT o L)
YiE AETH ) AL DRI E NPT B HETH B, FOVEEEFNTERIC L -
TIabh T, £ ThHhE, EHFNTOVWEZ ST 2RI L6201, F
APIETEE, bLZOREHL L) BT EFDTHAGITE) ZLilh b, Ax
E, EEEOMEND DI THEboTHLELT] £y b—ITH44H%E LT
X0 THo7z,

F 7RI A TR E 7 O RIS RS AEI01 2 £ T & 2HTE 0TI,
BEORE D TRV EZHIZBHWHPEFEZHEATHIZ, BORTRIASMAHRE TWD

20 Trompenaars & Hampden-Turner, Rif83:, 23 X—,
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DR ESEHICEAMTE D L) RPN D REMANIC D BB A4 PEEL TAEE
TWhDTHb, ) ThhE, Wik L z2wiiE, HodhTld, BEVWOREDH
DL, FEAEITRTERIKITTHY, FLELITEZTLILES Lo/l vz
bo TDOL) BAERRETHE, RIS [—2HVTHEME] 2LR3EH R LT
HotlE N RV, Fo, RO REZETITH2TLE D, BRMOHZLZITEMITIET T
Db, HbHVIEET, Eo& ) ELAEYECTHFOBRELHE T2 v (A%
VTChH) ODTEBILIZES) &h, LV HRAMRFOSHEEREPEINTE 2L

LT ENRERMBROZETH T,

BETHHED, TBROEEIZHIDZVWV] LW LI REEIIENTVL L) %
SHEAEMLZVII A =V a VAT ANDPETINAFHIEI T TELITIEICH -
eV b, TOBRMEPHLELRY, HEFELPHELINTL L, —HOBALDL
PBRE, BNOAAREHEEROTHOPTRITERZ2T5 L) 12 >T0E, 4L
DEGNIP R o Tno iz, IR, IR, B EHROEEICHENI-H 2 DRER
HEHTIEODAADBRE VOGRS L R o TW EFFHEIMIZ LTV Z &R
D, BHEEF B OIS HEFORE L ARDH AT TV Bl,S, #HE
WOSHEIMEDOFEE -T2 R L LE LT,

SR L ARELER] OFHETHLHPIE, [THAREL L, EBROFGE, EH
TRED LIZhRE LN KEEBTH 5, (Hg) HETP) S ETHIEL, HAGE
WOBRERL DYWLV DLELELENTHA ), U ThHiuL, THARE] FHEHET
F75 < THAGERE] CHEERBICLTY, SLTEFLELONEL 200 Lk
W] EIBRTOAA, BB ) EALED . —BUTIE, B I HIEE S
FHoMIcHEH (HAELS LOM@R) bz wbisss, & LIy HEEL L7
5, Hhodiz i+ 230L%s9, 20L) HRRTHNEZZ, TTITFDH
FHOHEIZBWTRBEVWYRED—BED L2, [Eb%LTEH, v
EDGHAH] AI 2= a Y AIANPIIVTI B L) o VI BEDTEDNA
/AN
(2) SEHERAEAPSETNEE T AT 4 L BIE

a. [ b ERESHE

FIED X 9 REMERRL SR 2 M E LZARTHE S 2, TR 5B A
SNV AT LA THo AR HGIE D, ZOEENLRERTIE, THKOZN & I1ZERR
HHDELTHEDZ LIk o7z, Tabb, AL, HANEA S N/25%ICITKE
WED L) IHRTENRERITII R L, ZONMERAERY, $hbbATF—27 k-
F—FREMHI (XA NV 72, MIAEZEDEL NV THL [ Mkb RS &E

21 HHEE (1991 4) [SEL, L A-RKBEER] BEEE, 33—,
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KT, RO ZHE L TEORMHONEERMEAS) L LTHEFREL TV o720
Thhb,

FD L) HatE, HEPSANLE, TATEIEDLIZIDOTHY), ZXETH
LI RO TEAES—HE %o T, #YREMHEFIRFIHE (&b ICKEH &k
EHDLVATLTHALEWVZ D) IZFLNRA S HEH BB AE 0 Y 3L MR ©
HY, ZhoIZEFETIATOHO LSO LE [96 (K, W] &2 [9H
D] EEIDTH L, (BT FBALICL o TCOEFEKTH Y, REIZ-7FHIC
fEf % & 57217 D & 2 A (the company is the community, and home is just where they [em-
ployees] sleep) (218 X 72\ | 2:\/>7TO7I/LZ>V9)7LA“C“Z5)Z.2>ZO

F2DZ 8L, HRAEY R A=Y Y72 RITHERO P TRl b7 & X %8
— T4 = DR ETHCBNT AL EI1L, LTFLvoTVWIIEHGOHD L &4 %
IR H &) HEIZHFR L TL A, Japanese Etiquette & Ethics in Business D%
ThobEAIE, HRTIEFEL L) ZBEITHRCTVD AN TH ) 2d s, BFLries
EWHHEIZITTT, FOANLHLOBTOII 2T =23 B ehrhr) Tl nhin
HEEHL WA, HhiE, E5612, KETIHESEREBLEICEDL ST, 2L OBEICW
HETH->THT CIMEL R DY, KICANEBE O AR EERD S Z L b,
FLTRALMETHL 2o, VB AL Ew)EIE#EML, HAE
DREZBAL LTS,

HARDALR, ©V R AEITEAEMEE, HLVIEAARFEOII 2 =r—2 a3 VIl
TELLDFEEEE L TCVDBY—FIE, 4F THRZL) BHROEEE HRADORRR
RELZIED THRMREIR Yy 7 A THL] L) Ry 7 ZABEEMAN L Tnb, fEIC
L, BAMHEZ120KRE LRy 72 (i) THY, SHICFOTICBHEWIHA
WCEARLH > TVENS KRy 7 APV DbHb L), HRANIEEFNLENE
HADRY 7 Z0OHMPBEOR Y 7 A, ELIZEDERY 7 AL WL OPDHEL LNzt %
(RIE, Sk, €3, BBk, Bgl, 2eihl) OB LTEILTwL2LWwHD
<hb,

Y—FOHEEHFOFTHRL, HROSKHS Ry 7ATHLEVH)ZLITINFTO
FHHTED P o722LTHAHH) L, TEERLFHBEMOBIEPRKHEAS A Ve Lo T
WBEZEDPLL )DL ENTE L, HERDFBHDOA Y A VIE, FADANR—
AWN=FT 4 a Y TRYLNTHWTHADTITANY —DPREINTVLRCKDZFN
LIRKECRRSTVE, BEADHE LSOV TOHLDITTERL, HBELHEE

22 Boye, D. M. (1993), Japanese etiquette & ethicsin business (6™ ed.), Chicago, NTC Business Books, p. 8.

23 [A#H, 53~54 "—,

24 March, R. M. (1996), Reading the Japanese Mind: The Realities behind Their Thoughts and Actions, Tokyo,
Kodansha International Ltd., pp. 12—13.
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b, CEIEIHEFTOL Ho7u 7 THFEEZT L L) KERRA & A )V id HAMEE
DEDTHDLLENRDIEH) LAL, BEHHROLE LV HE2DIEZOKIMER S
AWV ENBYDRELRA) Y MDD LGP oTETVD,

W27 ) RO EFR OS2 61%, [TEREaIa=Fr—2a v oihl Oy
5, COKRMBASANEHBON Y F LT 2HOHBEILODTNE, Y aF A F—EN
v —I%, #5® Managing across cultures (2" ed.) OHT, &E, HE, 4 AOEIHE
CHADHELZLD, REGF—T LV AR—ADFT—HIHEE 2O, BEAHIZITKR
ELT—TUHREINTVEEE (BR) RO 10RICHL [Py T AT XA 70
71 OFHFEEEZFLCHREL TV D, DL, FMOBIIBNTL ZOKEEAY
ANV RZBIEMEDR T VY (i - Eik - M) D%z ) 2270, &F
EB AR LA E 72 S LT 2 FEE A LT b, HRDS
HOBBGEEN IO L) THE, 22 THERHRIER, HOHEROMER KK IEHE
REZDROPTHEGLTVAEROL I LIDTHY), HOL7-0TSHIIH S %L T
DT ELIEIENGHhoTVD, HLVIEFTPDVESTVLIENLE HDHENH T
EIIEDHIZHELYOL, RETIE, HEOXARAED DEFEbNLZD [FL] O
LIV TATWL T EIZL LD,

b. MPHEINTOHLE L O L L D FEE

HAFEICE [B2F] L) SENFH L, SBITLE, [SECHLTHFICSVIT
Hllk, ENZTTEIZ L, HE] LILFAIICER SN TS, HF LI, [FEd
DHIFTTE)IZ L, MALTE) 8o BREBRIZTHI L] EhoTD, W
bHAROSEXALOFTIEH T ) LVEKRLE L Cdffibhev, Z21UE, ThFEFTHE
HLTEL) CERPETEERECHEIZEN 2T I — 23 UPFEETHLH
EXVALLHEBFVWERLTWS, TDL) BHETHH 00, BEVOII 2 =r—2
YRR EEE7ZOIE, BEINLLLEVSEOKROFH,NL EH) LTHHTFOF
7PN EDOBEREMET L LT EPLEL R S,

(22 ] Lid, BLALHEONL P S/FEOFRLTELNEVMATFOSLALT S
LI AR D LD 120 kb B E VD EAME IR ST VWA, Thbb,
[—ZBWTHZ2M2] OLLICL BT BN THLENZD, [BLOLWVA] &
&, HFOFH) L2 TR CHBL, HFANOBNR ) H 5 AT, [ELOE VA
LI ZDORGT THTOEXE B BRPOVORNCAD I EE V), ZOMIZHFTEIE

WERT [BLODLCA] EVWIHISELHLD, WTFRIZLTH, A\OEHZ L, b5

25 Schneider, S. C. & Barsoux, J-L (2002), Managing across cultures (2" ed.), Harlow, Essex, Pearson Educa-
tion Ltd., p. 106.

26 Haru Yamada (1997), Different Games, Different Rules: Why Americans and Japanese Misunderstand Each
Other, New York, Oxford University Press, p. 37.



HANIZ & B EBEE Y 4 AEFRORE AR L Z 000 () (161) 21

WVIIBWWZ L2 AR WEEOR P LTI LI INETY, T4 THEL
AHMIiE T 5,

Zok) Hxftomrs, [FELEFIVHME EF] L) FESEIATE D
B, CORSTEIHREIIRECELLHETH LD, HKTIETEL7261C, AFDEZ
FHHMEICAIERZ A [38EMH (transmitter) | THNEH R A5, T LFICITHE X
FUELALHMTCELSTELETHIEENHH L, L TCaIa=r—ari)
TR, ZNEEELTFORETHA I LEZERLTVA, TNIIHLTT Y
TTETELBIZL W [ZEHK (receiver) | ThHNEFZ 5, B EZTFOMES, 7[‘5%75‘
CEGBINTEONEZHB T 2BE2ELLRITNELL L n) Z 2:“(%%

S LOVALICHEL T, A RFTHLETL[ERE YA 223227 — 3 3 » (2004
FRE) OV FTAIBITA [EELEKR] OBEMEMORIZH o 2EFE T TH LI,
—FFEDS, HAHKEANBITOERERICIEDCGHETH L LRIEE L THESINLD
Thb, MANEHEOFEBETH>T-HARNE OEFETHENELCZEV) o ZOKREAD
HA A2, “How about going for a drink tonight?” & fRARIZFHE-7-L T A, ZOHARKAD
[[f51E “Tonight my girlfriend is coming to my house.” &£ & 2 72& V9, TOHARANIZ
[SBRIIIR SR B 00, Bl b AIIIVIT W] LW BEREZADTIDL ) I
HKEL7ZDOTHA )0 HRARLTHIE, TO—FT [—HIHKAIIITT 2] &
W) Ry =V REZHICHEBLRA L, LAL, TOHAAD Yes 2 No %> &)
LER Do, TOKRENCE (T RW] £w) 2y e=UPEDLTY,
WEWCTEFRLZREL o TLEo72DTHo7, INHEIE, FIITHTFEIELT
MpZez2MFETH9MTOaIa=r—varolwlbwnwz ko,

c. 195 DUAOYEER L OBl

BT CATERL IS, HADHED, ZORICHELET S EMOER (Kv 7 R)
EDICHNMERDOEH N D THLETLHE, BEOERUNDO AL LIZLDTHT S L
R, WETAH LI, FIUUHATAIGEVRWEREZK L TELENITL %,
—HBIIANERD LD TII R, TTRIMEEZROLE 235, $abbLRHNAS
B 5 LAREII > TL 5LV bIFTh b, HAEOMHBE LM% T
WMT, ZOLH) LML S LOBREE R L TWE0H [[MEOE, EHFT 5 IHH
DZEEBEUVCHL ETE T, FREIKNOTEHRZBY -] L0 5 L ZADKHED
BELVwZ LI,

CO [WBOBRE ] 1T S BELZTICHCON LTI AL, OETOHNED
WZBWTAEDNDL LD L v, RO L) LHEFAPREINTV S, [HLHREOH

27 Nisbett, R. E. (2004), The Geography of Thought : How Asians and Westerners Think Differently . . . and
Why, New York, FREE PRESS, pp. 60-61.
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BAS, EDIEDEEOY v F ¥~ (L) ZFihzEE 0L, BTFoH L, &Y
FEA LEBEODH S DH BN, DWTREDEES LEE72722TC, WOE TOARHE
IZAD D E LAV, WHEWLEELETW Yy Fv—FH, 22 [7T144 -V —
B LD L)) &—F, Sor@BREMTVY-7EvS ], 20 [KAANE 12
&, BEEORGEFEEHD, BEAPSHNABMRANCHE )XV BVE)
T, T THRANEORRIZELWTHEE 2] & (IS v orEiEs 2
] EWHEL LWE W)L TWE, ZOFIZonTIE, HARBUARIE
[(WERDEIAATAZIIEO R VDOIEHRANOERME] LFHLAZEDZETH
%

i, HYT 2 [FHIERE (3F) | ORET I OBHFFHOFHOEEML BT 2
£ kB E L2 &0 Do 2003 SEEOMIRREETIE, HFETH IR E B L,
ZORRIEDVWTEHLDE T A A X =V EFIT, L)L Lz, ZOMEDE
EMLRUTOEBY) ThHotz,

Write an email message based on the following situation : One chilly morning when you
start your day’s work by browsing through a trade magazine, you saw an advertisement of a
very unique and compact computer in the January issue of Journal of Modern Computers. It
was introduced as a new product produced by. . . .

ROKDGRRUICEDTNTRUYDBEFA—NEEERBSV [HBHRVE, BHL TEITH
1ol ERFEEDEDEDSTOELIC, EXY - DVE2—4—FD1ASICAELIZ—
OTINBONY IV DILEDEH > TOBDHBICAYELTIC, ¥1UE, ~HOHBBTLIC

CORBREICH L, 300 1 REDOFENRDO L) ZHjE S ToEZHESH L TW
72DTH %,

® Hello. 'm sorry to give you an unexpected email.

® Excuse me for sending this email suddenly.

¢ [t continues very cold day. How are you doing?

¢ Hello. My name is Taro Yamada. I work for a trading company.

¢ It’s chilly now in Japan. How are you and how’s the climate in NY?

BB L2z avE T (Muiabes) SLEHFICE > T EY AR
BHIETHY, BHINIREBDTHL, THH0HH-72), HLIRRWVWEAND
(1o T 2RERE ST B VOPERE Y A ADHETH D, LDV DU,

28 [RAEANGE], [FAHHH] 1998 4 11 A 25 HE, 1=,
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(2R BED 22 L EIF5E4LEBHELLZS W] EWI) HARFEOFERBHZZDT F
PFRLEDDOSL L, SNOHDERNE, FSIHHALE WERVEIARTA 2
IO R WO AARANDOERME] &) HRBIFFHOFEZMEICEL TWAH DLW
ABIED,

(3) ALDECHD 725 T SO EE

HRANE DA A=Y 295, PROTALDE N, ZOALIR ST SHEEBOE N
RO h Vo, HTICHBENZWE ) ZEEsEVLY, LAY LTLED
TENHDH, INDb T, HRENE Y AARFEICRLZ2BHOVLEDTHL LWV X
Vo RDEHIBIDHEZ LN,

BAIOr — 21, BEHTHfin [EREY A2l —var] 77 A0OHE
DHIZd o7z, HERPKEANTRKBPIHARANTD 528 (KF) »Po0HETH %,
W BHE 7 NI TV TREFRELE LTV EDZ L, BEiEHIIEbo7:
DO THE LI, “Mom, the light turned blue.” & FEHICAIZ > TE -7, T4 L BBHIIAE
#Z 912, “No, the light turned green, not blue.” & FVRL7z& V9, fEDIZ, BOH
PHIESLICE DV R o Twd, HEAFBETHHERETS [Flid] Lwvwids, ZoFll
bHFEDOITIEL L, MELZINDZETHL, 72, [FHAD | X, FVHAIZT
F7 L, R E 2R TRHREZ LTV LREDO L SN IL Z L2 ERL -5
PHAEFNZRIRERTH 5, LELIC L, HREERTE, BAoms L LT,
TH a0 TEAPHLDORT, THIEIH B - JH - HERFELETLEV), &
Hb, TOEFL LT, LOO—R=FHADO—, FOIZHW), HFETOM, &)
ST

MELE)1, Bo#ilIIbicE VRT3 50THY, Moz &b HiE
TIEABELTWAEL, AFXFVaOBERZBIIIEZ=MERTVWEEwbNIA, HL
IV EIFADESVWTOVE, XLICX > THEMTICRZ A0 (728 21, BHA
T [V FHPALHETHEDV TS ] L)) BICL > TRVICERZHDT
Bhy £75, < KFNERZOMDT 7— A b7 — FIETIH T—5 & AN &I
CEED S 4 XL, REOFEEL HADBHETIIRE( R LZ->TWT, [SHAX] &
WO BSEERFLER (FROHME) 2RLTwEnIl, LIZ k> TEEOERIE
HIl, HEDEFL L TRIFLIENTELESL), TOV A XIZHT HHE0E
WIZDWTW IR, BIEEDORTHEZINE, Ko BHICE>T [KoTwa ]| &
W) BEHEIEHARANDZN LI EF 572 L >TnT, AP [RKoT] WHEEST
b, BHIZL o TIEND [RREK] THoNTLIERDHY, T0 L) R

29 ZOoOMEIZOWTIE, #FE [ERYYARAII2=r—2 3 Y OWIE] SRR, 2003 4F, 62~64 <—
VTHLLBEHLTWAEDTELLESBHLTHRL Y,
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CEPRBERLORFEOHTEHEEL Lo TWVD LWV,

ZoMBIz, AARFED [H L\ IZHEFED difficult 124 T —)L & 13% 5%, AiEld dif-
ficult and impossible (L < TARTHE) =Bk L, &L difficult but possible (L
UNEMENRD) EV)ERTHD, HEDPLLOEETIHAMINTNE, 22T
&, TNEFLEI LD DL LTHAGED [ME] 2B TEXTHADL I LTIV,

M RBA L AARIZEOEFEE L ELTwEY—FI2LE, 529 [ME] o
XIRGE L SN TV AL problem D= =27 > A, HARGEOMBE L ) L5 E VI, Tk
&, (R 25 [857% A8 % %3 5174 (something that needs looking at further) |
EWV)ERTHLDITH L, problem 13T LA [#EL 7% - T {725 9 fi 7% (something
that is going to be difficult) | &\ ) R TH 5 LT 5b, 512, [£ L DHFER
il (GERE) 13, MOMERRICEMZHLEZ > T v, 20 X9 2bIF T 100%
EMERERPHFRIIATEER L TH L | LBRTHVDINFSILES LV EES
3.

COHEFED [HE] OFENIZOWTIE, I b P72 &) BEE & R 72 HA~0B)
EVHLOTHMLTEBI ) [LIFLIE, MUHEFT VY TOSEICHREIND L T
S R LENOERII LD VDD, HENZ, RECRS LD [ME] v
A, FEFED problem (21, HUZ [& 5 7% 2 MEI AL E 22> (something that will need
further study)] ZEMRT 5 [RE] CEEEFN TR, BEWNLRSHOERDLD 5,
PERRAN72H 1, WO NZZHEERHEMICHEN ZEREZ R LY, UoE/RLAE)T5
HIZ, COEORHOENOERZ MBS L L) @RIZHITTH LW, METRETH
1.

KFELRZLF, A—ttaohcitgan, STV EENZOHEE 4515
L, FoK REDERELDLIENEL, TNIFRROIEI LD L V) 2 LE 17512
HETLZETHD, SNHRBETIZOVTLWVILZETHY), 20LH)RHES
LTWAAEEE, 722 3=y i)l Vva XA TV HERATLLOFIIR S
[= v v EARERE | R=EMEHEO X 9 12 MC Dictionary (=3 EEREE) 21F
L, TNEERAREDOOEELZMELE LTEH LTV,

M Bty xrzxaIo=Fr—3z vyOHEEMY

CNETHENRTE L) ZHAME Y A ASGEOMEZ I L, L) LwEREY L

30 March, R. M. (1996), Working for a Japanese Company : Insights into the Multicultural Workplace, Tokyo,
Kodansha International, Ltd., p. 92.

31 Engholm, C. (1991), When Business East Meets Business West : The Guide to Practice and Protocol in the
Pacific Rim, New York, John Wiley & Sons, Inc., p. 121.
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A2Ianr—varEERL TV DI, HSOBRHYYE Y f ZAEEIC R L HE
X CHBEL, TMCEOSCHREER, FEBEL TV ZEPRUIIE L, £, H
BHEIVRARIFEOL NV EBZ 2RI AR T I 22— a Y OEEEIIRD
L2 ETHED, YT, TOHETODWTHBHL TV ),

1. BRFOEEEEMEEY X X312 25—V 3>

[BTog] L LTHABWEREEDND L, ZIUThEBEKE REITH 770 4~
[ 403 %) DROEFERHRICLDLLDEENTVWE, TIHEICDZY 2D LFEE)
FEE b 7 D A O E g E L L COREIN T O REFRERORTIREIRZ M LT —
AN ERF LT 0D, ZOREOFCRENL SO, LHGNTOD [HTHIE,
HEATR (CE2HMY, HEHmIVUEEKRE) 253)] ThHsH, [HimeE, A
Bl LARE O Y [H] PALZEELDH DS, FMUERTH 5,

MEINED T I 2= =2 a YRS L72OICRDEELEZENCO—-SIIID
ENTWVD, dFRUAZ LIE, BROTALDOMITITENDYHLIETEHRT LI LT
Hbo TDLET, H—DAT v 7L LT [HFEMAZ L] THDH, 2, HEODL
fbea3a=lr—2a AT ANEANLZ IR LRV, [HFDEZ T EITHI O
Y= R BRT AL THI, HR-DAI 2l —a Y AT A VDEEN (55
GREE) ChBEE, hEZI BOY, FORBMAON] & ECELTHS D L
Thb, HE_DOAT v, MTEMAZ L THAH, MTOEZRMERE, F-REE
RELLIEREIIDEICHEHVTRLAZETHE, HTIIENSDEMIIH LT CIC
BEzZohewhd Lk, L2L, $CEBEVICZOMEx1ES A TE 2 X
5K&go

INLOTUEA%BELT, BEVWOII 22— a2 57-0121F, &
XCRHFOII 2= — Y a v A A NICEbELIE, $7-ho L X, ASOSE
TR LB R DL BB LN D, FORBEL LT, HFD
IIa=T—a Y AY AP ERE GG FR E VW) ZATEOFREIC R o Tw
{DTHD, TOEERDPH LTS, TOLEDHRLHEIHIFIREIIRENV DEED
D E ARV,

32 7ok ziE, HEBUFOERFAILBEEERT O &S TR E Wz b LD The Art of War 287 L <Hl
UL 72 B L7z Michaelson, G. A. (2001), Sun Tsu, The Art of War for Managers, 50 Srategic Rules, Avon,
MA, Adams Media Corporation. Dfth\: { DDHEENH %

33 Wagner, D. & Nishida, T. (1997), Success in International Business: Skills for Effective Communication, To-
kyo, Yohan Publishing Co., pp. 6-8.

34 ﬁ%y IEJ/(__ yo
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2. MEICEWELBEERFDEVEMD
EOETIIAREHTHIZT 2HEWRPLERL (AT $4bb, [~T5057 ]
R ~FE] 2V EIRDE 0 SR R B O FLY o B E R R A E O BN
RO L) b DNH 5%, HARFETEBEGTIVEZNEWVR b,

¢ LW AFTTH PR VT T E W

K RP BT KiIkEELL)

e Ao _H56d (LAKEL)

FNHITHL, FEFETIRE COBAEIZRD L) HEGS LA SN L EHANRD 5
L9z %,

* Wipe the XXX with a dampened cloth. (§#2\ 2724 TH\WTF S )

* Swim at your own risk. (fEfR% &1E L TRV T T E W)

e Keep off. (Z 25BN TWTTEW)

DL BEROMOFHFRIHADENEZH > TWDH L, SEANLEDD
JNIBVWTH, HFEORAIANICEDEZHBEDO LT WIREFERHAEZMZ 5 L) 1245

2B R0,

= —3

]

3. [MBFHUEm] OEZH & RFE AFRER

LFx, [kl o T TCIAK, ZRA (COREEL L TH % NTHT % h
] LilRTw5b, ZOIT0HTF5I L5004, YA ML I Eo®EI] & LT
moinsb [#4H (the Golden Rule) ] DFFTE L Z & %, “Do unto others as you would
be done by” & %\ “Treat others as you would have them treat yosli" (A2 LTHL
WER)EBYICAILDLTHIF RS ) LFE- T A, RIHTHERZEEB), F1JA
MIRESNDWHEMHBZDVEEGR L TH LD L, HEASZERETLILTIEE
A CTHAHE ZHDHIAVD, 500 FORRERT2ALBICMLILEF>TA
LIAHIZHERE S|P D

bobd, HVEML LTV, WMENLIIVZ EDHIEORTEH > 72 L IKETIL
i, ILFOFED 500 SEOMIZADTIZ, KRN HRBENETHNTNTHEF Y 2 M2
WHEG AR THLELEZRAOND, BAERICHFEETE 2Wvas, —dliCid EiLoF
JAMDEREEID EDPBEERTHo7ZE V) FDFHELTVD EVbNL, bL, 1
PIEL W e [Faeh] & [#ea] OMBERRZMA MG L CALMHED S V) £
I ThAb,

35 YIAIZLBfEEED 7E 12 HilZlE, Therefore, whatever you want men to do to you, do also to them, for
this is the Law and the Prophets. (727205, AIZLTH HWVAWER) 2 LIIITH, HAazp372H Al
L&, SN ZRPBELHERTH L) b b,
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iz, 202 AOERZAIHE > T0D I EIGERT 2D TEEWD, b5
SRIRREMOZRS 2UIEL L 572133 TH S 2000 4% 72 2500 4F b 1,
HAIZO TCROLNZHHOPF T @M LR 72HZATHAH L), % 6I1E, L
TALEANTHNIEZZ, THZOLTHRLWI L] 2 [HTFOLTHRLWI & 125
CBRBEVZIENLTHA, XAV RLZNWITEILRLY, SHEIFPELZNLITLODOE 2
HLBELE > TLBETHAIZBVWTIRID 2 AOKZ IV LYRY 2L, 2322
=23 YHEONA T E b W) RE The Process of Cummunication DFH TH 5 /N
—aDWw) L), PLHCHLHTH L, Lk,

ZHUE, BOOLTHRLWER ) 2L, MFSFLTRLVER ) 2228 dLbFE
LWEIEBEL WL THL, 29 THoH%E6IE, BHaomTtoaia=r—3
3 VICEENLDIE, INSDHZ %L LETIE L7 “Treat others as they would like to be
treated —which may be quite different from the way you would like to be treated.” (FHF7%
LTHLWEE) EBYITHFIILTHIT RSV, TNEETH R L TR LW ER
3L LERECRESTWARL LAV L) bDIaETHESs Z0LI %
DR 2RO EId, & CICHEESREE OB EREING | O%IZ W OER S 5 71—
Vo= X =B ELRENE VR D, B OIE, F U CE < HEAND
R, WEIOHFTH LR DAL & BEife NHBREELZ L, Tabh, Rafbk
HimDIM 51k DAL 725 L) TR o TWIT LRI, EBEE Y A2 (DR
] ~OEE LS A R EELBNE] Db ThHD,

¥ b b I

AFTIE, EBREYAALELESEDOMRE, HAME Y A AFFFEORHIE S &
bz, TOEMBIZETEZEPHMEED, N5 & RLREOME A 5 7547 £ 7257
Bl ZORICHARANEBRE D A A=Y Y 3EE - ST EEN L EHARNIC L 50
Ak, (1) BResofe, (2) EREHREMHRICBIT 24, 3) BUELTH 205
DEEDOERDEND 3 G L ZOMH S Thlz, ZOMRPOELRLERLY Y 4
ARFFEDO LNV BRATRTAE AR AI 22— a Y OERFTEEDFEENLY
HETHLEV I fmaBEM L2, 2OM@mOPT [FHTOEE] 0FEE, hicX
DELZDZEMREBR LML, TLTARBIIMFICTHICT T, bDEEZ, SEIC
KT LOFREFOEEMEIZOVWTEZ THAZ,

36 Berlo, D. K. (1960), The Process of Communication: An Introduction to the Theory and Practice, San Fran-
cisco, Rinehart Press, p. 176.
37 Schneider & Barsoux, Hif&&E, 191 X—3,
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[DulMzds] L) BEDPH 25, ILFIC I EEE, [B) 258 ICLs
T, BVOLrLLAEbEZ ] Lvbhs, LarL, TLUMES] BREENEGD
SEILbhwaIanr—Yay, TNV ICkATaIanr—2 3T, AEIA
SRR E A L S5 b DTHD LBASNDZ EASv, Lal, it 20
BEIE, ZOLHICHMLZ L DOTIE R, BSOTAORIHFIET 5 4HE7L OXFF
LEaRUWIITRETHLEE ), bbb, MFOZL2/H) 25 2%, MFOVHIZ
VONHIE, BEIZLLTLED, HEFNOEVR)HSENIBELFEOZLNTE,
FOMBPLE L TEEICIOTIHTZME SR L ENMRRITE L R>TENLDE
ARV AATE

BYICE LD LEBE YA AT I 2= a v IZBWTE, MTICHTL2EnR
DOREEZFFOZEMTIZHEFL TR AR ETH D, HODNZEZETH HLHE121,
[HOHOOIRET 252X bI2 BT Al RE % 5, FEH Offifi ki
PRI AT Lo L SR THS | L, AP REETHBHEI
BRI L) ICREEDTHIZT>THDERTER L TRETAILENEETH S,
A OMEEEZIECTEHE o THFLRICHMEZ RS0 5 L) IZENT 5 2 LEDEBELEY
AAAI A== a YEBEINCESHETHLER D,

WAL, HERAEYAANR=Y v OFELEIARAEL LY —% AFRE [WEFGE] <
WHI L CO7RELAELGIC & 5 ROEF 2 L TR #Db Y 72v, 2O—30I2i3Y
VAATI 2= —2a BV TIEMHFANOBWR YA L) QEETHL E W) 2
ALK ERTY D,

An important thing T learned this time is that “attitude” is much more a factor in communi-
cation than the grammar. The grammar can be perfect, but if the attitude is expressed wrongly,
the letter will be a failure. However, even with broken English, should the attitude of concern

. . . . . 40
for the customer be clear, communication will be quite effective.

SOORBEITINRAILIER, [RBE] PO 27—y 3VICBOTRICELYBIES D
ICKBRBBRTHDEVDIETUI, EE, TERRETTRERZLDERBYZABTLLOD,
DUREDNEE > TRRSNTLE SR BE, YOEYRRBEXEFEHELG>TLEOE
To LHL, 1LERATO—HY - A5 UyyaThH, LULBE\NDROPUNE>EUEERN
TONE, X027 —Y3aVEMREBEDERDTL & Do

38 DeMente, B. L., Fj#§3#, 165 X—3,

39 faH, mrEdE, 40 -,

40 Griffith, D. W. (1975), F§¥%+t I 5 — Senior Course &5 29 [Olf#a1, [PE3ETLEE] T, REEILIEHIR
t, 27—,



