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“Silence is golden” MHE R L EARBREEPICEATIARE, B2
BLEMRDTEL, RUTELREWVS L E B ANFEO—HOEMTED S
25, SAINTRE U ELEEEICHO T, 413 Y communication 25
CERANZBRIIVT I TS EVA LI, —HORE (EHHE
£) EBOEOEE EORICTbI S, WEOFREFTATH 2 [HEL
BNTH, LD communication &3 EESLP -85, W
CHEES LOER S HEIN T MRO—B IR DODOIHLLTHS
9o

M aiacr—vav] EWHEHEI, DHWETLINLTHEB
N, ZLADITOETH-T, WEETO [2vARVT VAL L
TR | 2 X EFEIL 3N TR DL, ABNICEIR-TVS
OhEDBEEEPZ I ELdY, HRICHLOKRFEORERHT, [H= 3
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a=r =Y a VRl ECIEBESBILN TR ER2H-T B AL
o, TONBHAZRDONECE B LIELIETH B, C O, HAR
FERBEROV VRS T ADT < (BRI aztr—v 2 vEDDD
Sl EBoTOBLERHTY, TOREN—DOF LVEKE LT%4
KRADLNTIIZEDEEZBND,

i 8B =2 2=y ~vav] &id—C “Communication” & FEE
NBENEN (30) O R, THEL 03 K2 D - 3 THRY L1255
ThHHEEAD, COBBTFAF—itk-TH Y LNz, SA.
BIZEFICE L TE, BEFEORE L FRICRIZTIER S 2
DTHHH, REDEMUAOMBEE UT, 204 DOBER2LET
W NEZERNDTH B, MREARICENT B2 a=br—v g
Vel EFHIBETOHRCONTEATAILNERSDTH %,

I Communication System

—HEEET £ Y % THIT NI Random House Dictionary 1345 { DEH
MEROANT, FUONBEI Y - TREINTZFHEE LTEEH D 555,
% (DT communication 25

the imparting or interchange of thoughts, opinions, or information

by speech, writing, or signs
LB 3T, communications 33

means of sending messages, orders, etc., including telephone, tele-

graph, radio and couriers
EHBE INTNE, 2505 A D—2: LT BFEHEHE (electronic
computer) LBEHE (satellite) HEE N, ZNSICHMER»ITENT,
B2 F 312 “Communication Age” LIFENA X 51T h, L it
OFLVOER 2 EHMUIZDOTH %, WY 3 Information Theory &
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& The Theory of Human Communication Td %,

Information Theory DR %R 525, bNHONIL Samuel F. B.
Morse (1791-1872) it4T ¥4 3D Th %, X, & dHHHMIBHEZHNRT,
TA7 7Ny PDBDBDDLFENEXA 7INHERERHL, 20K
BIIEUTHERE A2—RA % § »TE—LAES (Morse Code) 2 EH
LIz DHIBUED T & Th -1z, WE T T BAIC Morse Code & Z DI
Hrerduod

Alphabet Code BER Alphabet Code FEXK
E - 12,000 M —_—— 3,000
T —_ 9,000 F -— - 2,500
JN— 8,000 W o-—— 2,000
I - = 8,000 Y -- -- 2,000
N _— - 8,000 G _— - 1,700
O - - 8,000 P ----- 1,700
S -—-- 8,000 B —_— = 1,600
H - —-—- 6,400 \' -—-=— 1,200
R - == 6,200 K —_— - 800
D _—- 4,400 Q -——= 500
L _— 4,000 J - - 400
U --— 3,400 X -— = 400
C -- - 3,000 Z --= = 200

1 :
Edb, 723 Webster DEB I 7 A7 7 Ny FOffl I BF & ETO
punctuation mark ® code KRD & S ILRIN T %,

1 -— - 6 ------
2 - - 7 _——
3 - 8 —_—-——
4 —-——— 9 _-—
5 _— 0 —_—
Period - - — — - - Comma - — — —
& - -

1 Colin Cherry, On Human Communication, 1957, A ERK « AFESER Te
o=V e i, =k—gv] 19614, 50—,
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ERD code 2 LT, FBIT Baltimore 5 Washington ~DES
EBRmD 5120, BROMBE&2»LATLOR, 1843FDC L, 2L T
FEDSA24R, COEDPLY BRABGDAZ— FHBHLNTIDTH 5
72,

Morse 55434 H D Information Theory 2#5&E L1z iid, S0
AR, BROAvF o~ VEESR, FEEE, SRt
B2 EOTHETED idea ZBEARLICTHEIT X 5, $ 55 A Morse H4
3% 77 Information Theory 22 & &5 2R 121t &% ThH -1z, Com-

munication QDR 2HEBOINE 256 e L, M2EHMERZITS
M T71zDiX, Dr. Claud Shannon Tdh -7z, %D P3P The Bell

Telephone Laboratries (T3} 5 ¥4K %, The Mathematical Theory of
Communication &5 —2RICE L H THITRIS T2DI3 1949 FE D & THh
272 FHBL BRACERZRRITNERD X 51T 5,

Infermation

Source — | Transmitter | — | Channel | - | Receiver

— |Destination

Shannon #3Z £ T Information Source & FEA T3 § DX AJHIDIERS T
HoTh, ATHBTH>Th I, WTHUTLTS, HAPLRZETS
% DFIBDFN» S, HFIMEEL LS &3 5B EFD information # %
HHEICEINT %, O informationtf i3, FIEERATREDOBLICTY
ZNDT, Che HES LS D RBICARILLT, GEUELILLY S
encoding DIFF %, FEHE (Transmitter) IZERMET %, » { UT encode
3N 72 Information A%, E5H (Channel) T 5 > TZ5HE (Receiver) iT
EH5N D, Receiver ZZIT & -LHEBE DS 2, L OBAITER
UCHBETH, COBRIFE% decoding £V TV %, 2D X 572 com-
munication DK%, MEHTEIEIICHENCHO 2 § D5, Shannon
@ Information Theory TH T, 2D AMOMODHE -T2, %
DERR (Semantics) & »1TE)LEY: (Behavioral Sciences) 73 & DA}
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S EDH YLV, 2% b Shannon DFEEERIE, BEOERZIES 12
DOEXN L EFOHRNBEOWELEHHLIZEDTH->T, ZONEY
FEEDBEAICK T 5k - il - REEZE2WH $ DTIREN,
B DER The Mathematical Theory of Communication i&, FiX,
5 — ANDB D I¥H Warren Weaver & DFHRFLZ > TN B D TH 5 5,
Weaver (& Shannon @ £ i b BB/ B HE D H I pAH2HAT,
AR B D HEASEN S 5 human communication D5~ IGH
LESELRDTH S, bLIBEBHEOEBERTHIT 2 HRABODOH
E%BE E UTHRAE LT Shannon @ Information Theory %35, REITH:
&DOXAL, EXEASORETHOmCEI TF2MILTEZDE, Jurgen
Ruesch & FHORFID AL T L 5T, 1950 FE» 5 EL UL ERIN
72 The Theory of Human Communication DM IC A5 & TAHBKT
HBo, MTADE S CEEVEKXLL, Z i@ BADEEGMIEL,
BEEZLYHEEOEOHBYAXCTEE > TV E, AXDBOEDHTI
WIIHRRIT 2R A T BBFfRIC 2 %, The Theory of Human Communi-
cation IR ERINBDTH %,

While there was a time when the boss would walk out into the
plant, slap his employees on the back, and show an interest in
what they were doing, such relationships seldom exist now. The
pressure of business has perhaps forced management to insulate
itself from other levels, but as business grows, the need is for just
the oppositez.

T U ABIARTEOEER 2HOMZ 5 & UIEFRRLTT 2Lk
W, C.S. Deverell  ZD—ATH 3, HIEEENFA TV,

You need no deep study of the administration of a cdmpany or

2 William C. Himstreet & Wayne Murlin Baty, Business Communication,
1964, p. 8.
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other enterprise to find out that the techniques of communication,
competently used, are some of the best instruments of control
which an executive can employ. By means of them he is able to
define the objectives of his enterprise to his colleagues and subordi-
nates. He is able to explain the lines along which he is organizing
to reach those objectives, and he can train personally those members.
of staff with whom he is in direct contact. He receives reports,
tabulated statements, charts, and graphs. He finds out very early
in his tenure of office that delegation of authority will not work
successfully without the exercise of a certain virtuosity in the art

3
of co-ordinating activities.

The Theory of Human Communication (&% D fF % LB (Psy-
chology), #L&%: (Sociology), R (Psychiatry) /s &~ L, #
I bBG 22BN UOOREIGERBFEOEREZY L2 TH 2,

O Noise © [ &

Communication system D & I RIEHD - T, 5348 2 BEVTH
Nz e &, ZOHHEEFK» Shannon i3 Noise & BHL T3, [
Bl Lid Noise KOBOWBRSHDBD B0 TH b, BlAE Miller D
Noise FiT

Mistakes may occur in encoding or decoding the messages or may
be introduced while the signal is in transit over the channel. If
the people communicating are unfamiliar with the code, or if they

are unable to distinguish the differences among the symbols,

3 C.S. Deverell, Tke Techniques of Communication in Business, 1964, p- 21.



BRE=iaz2b—v a2 VHDE 27
errors become likely. If there is disturbance in the channel that
changes the individual symbols or permutes their order, errors in
communication result. It is sometimes convenient to lump all

4
these sources of error together under a single name, noise.

EV>TNS X 51, —EIDR5E4 7 communication ODEFE%, —kEiC
“Noise” LWV L w FLTHHIITUE S ¢ &1k, BebIZEFIToH %, L
b U Noise 1213, 2 L bbb 2, HIb 70407 L e DRES
BRZDE ODRMEDIZD &h, &3 VIIIFED b OHTTLHT b h TR
BREOTRTELLEE L, 5 —DITid, code % sign DHFSRILF D7
D LA, BEWD idiosyncrasy (£ D AKEH OE B OHLEDS, encoding
& decoding DR—F 2B T & X Th s, Bt Information Theory
DELI» 5 BTz Noise Td b, #4412 The Theory of Human Communi-
cation DN > TDENTH %, The Mathematical Theory of Com-
munication D—FTHNT, FHBEEEROBFLWME o —F b %
513> IZIRBEZ D & DD & 5 /s Shannon i8~N, U 20BYDEHH
& TdH D, Shannon DEFCHEBEREN DD, EChHTHEBRELFHD
E2RE TS Weaver 12, D Noise DRIEICOWT d, BH—TH
2T T, 3 3% human communication ~DHAE b % BT 3 o
J. Harold Janis {3 Z DEOBEER KD L 500 5T 5,

One of the modifications Weaver proposed was relabeling the
box marked “noise” so that it would read engineering noise ”
and adding an adjacent box labeled “semantic noise” to account

5
for the human distortions of meaning that affect results.

Shannon %% Information Theory D SIT - T “Noise” & FHIIT UL

4 George A. Miller, Language and Communication, 1963, p. 7.
5 J. Harold Janis, Writing and Communicating in Business, 1964, p. 14,
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% 724 D%, Weaver |3 “Engineering noise” LI L, Zhicd 5 —
- “Semantic noise” &5 FIOHMEE2HIITMATZOTH T, HOEN
BROFCL > T—BHLLICHEBEINSGTHS 5,

Transmitter Mes- {( -sage Receiver

Mechanical | | Semantic
Noise Noise

Source | | Encoder Decoder | |Destination

& %12i% Source & Encoder LidM—~ATH2T &b HAHM, HLDBHE
Source DH B % L A THBISE T Y% stenographer & D> typist Dk 5
7z Encoder 5T %, T DEIfRIZ Decoder & Destination {224 T %
FUTH B,

Communication OFiiLds Noise DT 2 FIT 00T, KON 3 X 5
s b I BRMAZIET A2 9i1Cid, ZDOMEICL % Sender & Re-
ceiver L3, TRANS symbol iTH LU THUVSADEBRE 5 TS
EWRBETH 5,

II Response & Feedback

X AR DT, Random House Dictionary > communication %
“the imparting or interchange of thoughts, opinions, or information
by speech, writing, or signs” &HBPLTNB L & 2ahtz, DT &
i% communication (T Z& H ODFROHEKS L 2RL TS, FbLHRE
2 ENTIRIENAD, Noise DIFEICEDIZNT, BTS2 ZIEH
~EHFE T, “imparting” OFE R ET LIz &iTiz5, HHF -
#ik - Whclca R E, BlicsicBREDNDIGEATL 20N E
b, ZNS5RDONONOEELERL TRV, bhvbiidZhics LT
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BRIZ NIV TWT S, %O communication 1Z)5 Uil & vas#
gV, ZNTH TRCERB ETHERIP LV D ERTOFERER
Communication &MERNETh 5,

L LW 5, ZEAD»DDOEE%, Communication DARAJR D&M
EEABFEELH,

The COMMUNICATOR with a PURPOSE and an OCCASION
gives EXPRESSION to an IDEA which he CHANNELS to some
RECEIVER from whom he gains a RESPONSEG.

T NIEBFFe % Lawrence D. Brennan ® Communication DEZETdH 5 3,
Response 2 HERER L ELZ T 5, EEMVF OB D business letters
% business reports # S LT, ZOEFEXEB L 2ERTS & &%, “Don’t
just write—Communicate |7 L k&R AND T LD 5, 1ZTTBIT write
9% & & communicate TAZ & LB TWVWADTHS, Communi-
cation X HFE b BELZREBLZUTNERL500DTH S, Brennan
LA UL Janis § communication % “the process by which messages
affect response”Y& EBELTOVLIDLLORBTENZEDTH S, HiZ
FREZEOHEOMIT, HTEIN VW STSLEDEMNS - T,
i % CFI87s communication BRING D THBLELT, kDX
21TV D,

The goals of the writer find a parallel in the goals of the reader.
For the reader, too, has needs and desires that he wishes to gratify,
and he will as far as possible utilize the message to achieve his
objectives. Our message is therefore most effective when it strikes

a balance between our aims and the reader’s, and succeeds in

8
satisfying both, This is the principle of the shaved goal.

6 Lawrence D. Brennan, Business Communication, 1960, p. 15.
7 J. Harold Janis, op. cit., p. 12.
8 Ibid., p. 14
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NWABNADIERFEVERAT, LIHT» S response 2o b B 5 BHE
#972 communication OEBEFEI X, Feedback DR & FFIFN T 5,

One of the best ways for writers to overcome such interference
is to make use of another engineering principle called feedback.
The simplest example of this is the thermostat, which, in effect,
tells the furnace how it is doing by sending messages to turn the

9
heat on or off.

ik, CDOBEDOHERSE R. L. Shurter OFFH TH %, % b % b feedback D
HELND L0, HAMO=F 1%~ 2 ANMIGERT 5 BB HH%RE
Th-T, BoRBITR2 EBFILZDOL E2RELT, HEMIZE= 51
F—DOHRHZEILEIRE72DDY—E ALKy } (Thermostat) ODEHE %
1T DTH 3,

FIFHEFEIL L B communication 2 F 2 TaA L 5, EEICT OB+,
FELTHRD 5 PR - TL 3 HIG2H ) 22, BFDOEHEOHECEE
DEFICFOEMA TN T MRS, Lh LABICIBEL b ah
4, feedback O 1EH & BRI I FHIELS & DT, #F D Response 1€ &
S TABRERS L &%, KEIDMEIE 22 & b AICHED 0, Deverell
4%

Effectiveness can be assessed whenever an element of feedback
is present, that is, where it is possible to find out whether the
person to whom the message was transmitted has understood it,
and whether he is taking the action for which it called. The
element of feedback is not always immediately there. When
sending a letter or giving a recorded talk, some time must neces-

sarily elapse before the nature of the response is fed back to its

9 R. L. Shurter, Written Communication in Business, 1965, p. 11.
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10
communicator.

EHAL T3, feedback D HAB HSBRIMICI L NA T EDDH-TH,
BHEHETF» 5 RIGVR - TL 5 T &2 & 5 T Communication 1273 5
& D#E A J5h* Webster @D “interchange” DEBRZD TdH %, Response %
W 59> /EHC L - T Communication D "DDEHH, “imparting” D
L& “interchange” D L ITFPNEFIC L > THHERMSTDON TS

IV Correspondence & ¥ 5% Communication

¥ % Communication &%, Communication &N 3 —DENE
oLz, THE] LB 2680 T, THFAF—IRL->TREI SNz
WrTH-T, HRE-T [BH23azr—vav] 803 E0KER
EFCEC T EIDREBEZORRETH 55, Rincbhni
HEBER, MEADOLDTH %D 5, Communication &3 AHIT DU
TomE i, (BEaia=r—vav | OALOERRIS HEL
WEWSEZICAILT, #EHT Communication system DEH 5 2
2IIDTENDTH 5,

LCTHU WIS BRI, B TRECDI > THBERCEEL,
BEL ZBEBHINTVS, WbW3 [2avARVFVA| &b [H
BRI | LU L AINTENEDE, FUIAINT [EE2 =y
~Yav]| &id, ESVSLLAVEIRSTNEDHOMBETH %, C
FUT DN TIZ19604F New York AZFDWEHIF Lawrence D. Brennan b3

‘ As a study, business communication resembles to some extent

business English, business correspondence, and similar business

writing and speaking courses. However business communication

10 C. S. Deverell, op. cit., p. 202.
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must be distinguished from these older subjects in three important

o
points.

EYReST, @ iZBicEBEEMOEHERS BEOHAE 3 2IIHT S
correspondence & b 3, % communication & “industry-wide in
scope” Tdh h, EEIHETHIHROEDBMICHmFL2MILTNAT L,
() = % a=#4#~—%3a it correspondence TIXELh -T2 & Dz,
communication ZNEH HDFEHE S & FICHER 2 EBTHCL, © €Y
FA 3 Ia=ly—vaVREBOARCHLBELORFL, BIKAD
-T, ERBEETSC &&»éﬁu\fu\go

L4048, Correspondence & $#3T- 12 E W2 HICK ) 2435, D
D4,5F %05 bic, F%% Communication & ¥ T HETR 2L
L7z Carl Lewis Altmaier D& 5 5 ##E I A b S5bNts, Rl
ACEHLUWERLULNS TAIINE, Communication OPFFEESS,
DIZREBOLIZHLIR > TIHLERTALD S 52 TT20TH
%, Correspondence &9 Drill 45, ZHEIZERZHL TV -2 EEHB
DhBEMIIEL DB, ZD—2it Correspondence DHEIIETH H,
fltD—2oix % DI ENBRETH 5, BIFHEZAED BRABER LICONT,
“Commercialese” & PN 2 BB /S BVIFECREED, RBICKEAZ LT
XL TH D, 1BHARHDEEHIKERE, VDY Commercial jargon /&
PR EAEABELT, TERMO®E X F b “Write as you would speak”
ey b—eTAhEHICsh, BFMHEHAL TS good English 2%, ¥
Baiashr—vavZAIbLOHEBELEEALONDLLICIESTE
#H, COBS%FLE Correspondence DHHEHIFRE L ERDTH %, Zh
& & bIicH LW B 5 Communication 12 Z D A iz et &E, OHE
B BRESE HMEY, T¥nEOREERNBL, HRORSFRS Cor-

11 Lawrence D. Brennan, op. cit., pp. 1-2.
12 Ibid., p. 1-2.
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respondence % KBICHEHLRTHBE LLNIZDTH S, Lrd Ro¥Dd
72 BT BRODOYE2HL - 12 correspondence DRINH H 2D L Wiz
$ %, communication XA E» 5 OFEZ ST TETET o T 75
T D correspondence D »H NS FHE 2 AN ERBRE LFELDTH %0

L UEHs, chbdONER - REMFERA IT X - T Correspondence
DN E LT L, ZHUCH - TR-Te2 L REDOHF Communication
DHBE U EBBLTIIEL B0, B2 Ia=r—va vOPKEE LT,
%7 L1z Correspondence i34 § B ANAIRDERIDTH 5, 1210EK
R DB % & 18T Correspondence 5 4 25 ¢ BHELIZL LIBE
T2V, T 55 Bk 5 Correspondence D HARMAEREE LT HE
Communication AT NHIZE VA IDTH 5, T OWHDIEBIBAR
DAL L& LTL. D. Brennan DEERFHLTHT 5,

Up to the great depression of the 30’s, correspondence or letter
writing had been the most serious communication concern of
management, and even todey in this age of general communication
consciousness, correspondence is considered one of the largest single
areas to be controlled by the communication specialists. This
concern is understandable when one realizes that about 90 per
cent of the public contacts of a large firm are made through

13
correspondence.

V BB2t.=r—v: YHEOREN

Correspondence &5 EHEM O drill X h 3, —#@H Y bR
% AT &1z 85 Communication 3] &5 MO RHK%EZ < H O

13 Lawrence D. Brennan, Effective Business Writing and Speaking, 1963,
p- 5.
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2% 3,
A. ®J% Communication ~DFEK 7 7w ~+
1. TEEHD communication & A D communication ® HEHF
%8s
Karl von Frisch i3 EDTE b BT 2 i OBICH 58 % 12w, Jiiks
@ communication DFEEM - T 5 L & R2HFREREL T 7};0
U UTSEBHOBSREEREESL, ARD communication sign &
BRANERB S5 THS 5, COMBLETRATAS,
2. Communication iZ it 5N 3 sound, sign, code 7z & DEE%E,
3. BRELNFOHEMHELE,
4. Communication system & %2 CiZ#€% Noise OIE»EA 5,
5. Communication & & % communication OBIZE 293,
B. % Communication ~DEE LT v —5
1. Commercialese D FHF#E 2,
Jargon, clichg, lingo, bromide /g & & FEIEN T 5 MR DR
FREFBORELERZELTHS,
2. Commercialese DFE & FEHED M #IZ BT T 5 B2,
3. DUERIEEOEB¥ER 1235175 commercialese D BT % &
A5,
4. DOEO [MEL] 2iRH 1A - TH %,
C. HJ% Communication ~DEBH7 7 a —+
L. 5Bk & RERE E TOREBEICHE > —YDEEBHO
i
2. MR, BBED, LB L0 BE 20 FHOERYE
(Documents) DEEE,

14 Colin Cherry, op. cit., (FAER s AAERR e o —<v e o —
2 v ] 196148, 24~—32])
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3. Trade Terms 2% & 32 HHEBHBEDOEH,
4. MEFEEBLSD Business reports, Memorandum /5 & D%,
5. B#H & Code Book DEZE,
. E5 Communication ~D.LEFH 7 7 e — 5
1. HEEBOIMUHERDOEBICEET 5 LEEHHR,
2. Non-routine letters ICHONIZOLEITDONTELR 3,

HEICITH; maker 2> 5 consumer ~DEEEERE| » HB%EE 2 &8
UTHibN 2 A L, Sales letter, Dilect mail, Business pro-
motion letter, Collection letter 7z &, REKE®D Routine letter T
BOBEOLEFHFRVNEL 2> TED20H 5 LAMOHE
ETH5,

3. Hfn-JAE - P.R. 2 & O DLEFHER, HR U Catch
phrase % Slogan DH%E, Catalogue fEE O BHTEB 2234

o
4. Business letter writing @ essentials & U T HH an T30

bW?2 “C”-elements DB,
5. % Communication & EkiG & DBIESZEZ TA S,
E. E% Communication ~ND#HLFH 7 7 a — 5
1. EFHEMIO communication DEBZ A TH 5,
EET#E O &4 R#t downward communication, %Z® K5 D
upward communication /g S OEFBREZME, OB, #
X, BEZENMTHERL ELHENRET S,
2. Marketing communication D#3f,
3. Communication & HEEFEROBHE2%HAT 5,
FeEEcL - TR HEE:, BEERLOME - KBS
FERENCRA BT & b —DORKTHS 5,
4., HEHBFO—-BL LTOBERBENEL2EZ 3,
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Communication 23 FIfRIFHEHESICE D00H 5 HLEIZPHWTH
UVWEBD—BERKEL>TLTHH5, HE Communication D
HEEEER § &9 To

F. HE 5% Communication ~DLTHH7 7 v —
1. {HHAS & Postal system DOBFREZEES,

KD Correspondence &, KEHICHKEL T %72 Postal system
LOFEE 12085 H 12, Altmaier D Commercial Corvespondence
and Postal Information & -2 BYPOHBUC L > T HMN 3,

2. Radio, T. V., Computor, Satellite /s £ & 5 Communication
e, ZREHENTR> I TRNERZEATH 5,

3. HEHEHEOD Programing &, EHFERICH T 2MABHE L OBED
ZR,

L El >

Certainly scientific developments in communication will continue.
Prototypes of equipment that can convert corded information
into stimulated voices have already been developed. “ Talking”
typewriters that can convert voice sounds into printed words
may someday be available. From these developments and those
already being used, it must be concluded that the areas of physical
science and mathematics deal with the purest form of communi-

15
cation.

Himstreet & Baty O Z DR EFIA bV, B ThMEHOEIAY:
R RORE [TERAER | OBEE2RT 3 EIEDSNODH D,

15 William C. Himstreet & Wayne Murlin Baty, op. cit., p. 7.
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BERPEAT LAY - FELRECHMNL, BUICKEFETSROL I
2pH 2S5 % B D programer & LT HRANE LTV3, NHKIE [HR
Pl | 8&RHIL, £4 vE Y Fihas { OBEBOIMH & EHOD
2L FFL, BIEIC7 S 4 Communication (CBIfR 5 BFEDOEIIKFIC
WML T 5,

U UERRREO [ UDIC I8 -2 T E L[ HB a3 a=r—Y a V]
VI EERIEINRETREUADITVETHY, B [HAh=2 1227
— g V] BV EROSEE, BRECRA STV, RO T
BUTBEEL, $IUTEERREOHELZENRLDTH HH, KEOHE
e L DF — =2 HEOUL, APrOFEFEZRIET 5 LEICEL N THV
773 DTHA, L0 bird’s-eye view 13 —Br L EERAZ T H L LTI -
T, “BELOERSFLRALBILDEELLDTHDY, ZOFT
D—DTI%, BAWET AT ABO—4 2T 2 SHETHZLL
BHEV, FRRRITBRICEIATTOERELENILT, HE23a=7r—
vavih| OHWHARULILETTH S, BH2ia=r—>a Vi3, O
AHT SRS S BIEERE D 5 Hh N e hNEE S 2 B L THERLIZD
Ths, Ui ULIBOERICHRDICEAD LTIX, Ho TEBRADORERES
BEahdLgng, ZOBRIPULMN-THELTN D, BELET
BB NINT, XD I IBEREED BP0 EEUTV 2,

(FRFn43. 9. 30)
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