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2008 2011

Heenam and Perlmutter 1979

Bartlett and Ghoshal

1989 Bartlett, Ghoshal and Birkinshaw 2003  

2002  

 

LG  

LG  

LGEIL 1997 1

2013 LGEIL 2

1,131,287

TV LGEIL

 

LG 1997 LG

IMF

1  

                                                   
1 2006 157  



 59 

LG 1997 507% 150%

LG

7  

3 3

20% 80% 2080

2  

   1990 AV

20~50%

VTR FDD

 

 

 

LG

LG 1995 7

100%

                                                   
2 161  
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3 LG

1992 Gold Star

RPG Enterprises 4  

LG Gold Star

5 1995

Birla Group

1997 5 LG 30%

7

LG

1997 100%

 

2007 10

10  

                                                   
3 LG No.6

2007 573~589 577  
4 1992 4 27  
5  (2005) , 

34  
6 LG  (2008b) LG Electronics 50-Year History Vol. 02 LG

LG LG Electronics 50-Year History Vol. 02 LG
83  

7 599  
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10   

1  
 

2   

3  
 

4  99

 

5  
 

6  

 

7  

2005 3
33 41

 

8  5~
10  

9  

10  

 
 (2010)    

86~71  
2007   

581~589
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1991

1996 1 1990

1996 1998

ODA

LG

 

 

 

2010 LGEIL 1

2006 8  

LGEIL LG

Heenam and 

Perlmutter 1979 9

 

                                                   
8  
9 Heenam, D. A. and Perlmutter, H. V., Multinational Organization Development, Ad

dison-Wesley Publishing Company, 1979
1990 20  
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2010  

 
ELCOT 2008 3

ELCOT  
TV VEOPAR JOURNAL, 2011 Annual issue: TV Veopar Journal April 2011, An ADI 

Media Publication, 2011., Color Televisions pp.52-55., Air Conditioners pp.62-65., 
Washing Machines pp.69-71., Refrigerators pp.72-74., Microwave Ovens pp.75-77.
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LGEIL 4P  

 

LG No.6
2007 578~585

LG
2010 9 14  

 

 

 

LGEIL

10 LGEIL
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77

11

                                                   
10 2008 64  
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TV

 
Product 
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Place 
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LGEIL

2010 30%

65% IT 

85%

12  

LGEIL

2010 3000 30

13  

 

 LG  

 

                                                   
12 16

2005 2 84  
13 LG

2010 9 14  
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LGEIL

R&D

 

LGEIL

10 14

2000W 15  

LGEIL

77

16  

 

 

                                                   
14 10

 
15 2009 5 20  
16  578~580  
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LGEIL 1997 70  

LG

LGEIL

TV/AV 109 56 LCD IT

38 167

330 45 745

17  

3D 

LGEIL

2010 7 705 2011 1

745 LGEIL

 

LGEIL 2004 4600

LGEIL

18 LGEIL 18 51

78 1700 400

2500 19  

                                                   
17 LGEIL 2011 1 26  
18 2007  

161  
19 2009 2010 , 2010

174~175  
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LGEIL  

 
 LGEIL http://www.lgindia.com 2011 1 26  

  

 

 

LGEIL  

 

LGEIL http://www.lgindia.com 2010 7
2 2011 1 26  

 

LCD TV 24 Phones 56 LCD Monitor 17
LED LCD TV 16 (Bar Phone 37/56) LED Monitor 7
Plasma TV 8 (Flip Phone 4/56) Projector 10
Color TV 34 (QWERTY Bar 3/56) Optical Media 3
Home Theater System 9 (QWERTY Slider 3/56) Digital Photo Frames 1
Music System 5 (Slide Phone 5/56)
DVD Player 9 (  4/56)
Blu Ray Players 4

109 56 38

Side by Side Refrigerator 19 Split AC 75 Refrigerator compressor 45
Double Door Refrigerator 45 Window AC 14 (HBP Type 7/45)
Single Door Refrigerator 19 Multi 27 (LBP Type 38/45)
Washer Dryer Combos 3 Floor Standing AC 7
Front Load Washing Machine 8 Cassette AC 10
Top Load Washing Machine 19 Ducted AC 27
Semi Automatic Washing Machine 14 VRF 146
Dish Washer 1 HRV 10
Microwave Oven 35 Network Solution 14
Vacuum Cleaner 2
Air Purifier 2

167 330 45
745

TV/AV IT

82 109
49 56
25 38
159 167
327 330
64 45
706 745

2011 1

TV/AV

IT

2010 7

TV/AV

IT
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LGEIL LG

TV 10

1000

3

600 20

LG

TV

 

LGEIL 18 LG

Van 

Marketing 21

LG

22  

LGEIL

2008

                                                   
20 173  
21 2008 57  
22  LG  (2008b) LG Electronics 50-Year History Vol. 02 LG

LG LG Electronics 50-Year History Vol. 02 LG
85  
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LGEIL

23  

 

 

LGEIL

24  

90%

1999 6 LGEIL

Flatron WEGA 5%

1999

1999 50%~60% LG 40%

25  

1990

LGEIL

21 1

3490 300 1 5990 355 LGEIL 1 8990

                                                   
23 174  
24 578  
25 1999 12 22  
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422 21 LGEIL

3 2990

26  

 

 

LGEIL

27

0%~1600% 28

0~30%

5% (Low performance)

29

IT

 

 

2006 LGEIL 2980 2060

17  

                                                   
26 KBS (2004) 14   :   KBS

  , 2004.02.13 KBS 14
KBS 2004,02,13

 
27 LG LG (2008b) 89  
28  (2009)  Credo  
29 584  
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2006 9  
LG No.6

2007 573~589
583 4  

 

 

2008 30 2009 LGEIL

50%~70% 31  

30 2008 60  
31 2009    LGEIL

, 16  3 2009
LGEIL 16 3
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2060  

41% 

 
2980  
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2006 9
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13%
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29% 
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27%
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LGEIL 1997 ~2006  
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GM 
 

 
 

GM 
 

 
2009    LGEIL

, 16  3
2009 LGEIL

16 3 198
7  

 

 

 

32 1997 2006 LGEIL

Vice President

General Manager

 

LGEIL  

33   

                                                   
32 582~585  
33 152  
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LG  

LGEIL  

LGEIL

LGEIL LG

LGEIL

 

1990

 

Heenam and 

Perlmutter 1979 34

LGEIL

 

LGEIL

 

 

 

                                                   
34 Heenam, D. A. and Perlmutter, H. V., Multinational Organization Development, A

ddison-Wesley Publishing Company, 1979,
1990 20  
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Heenam, D. A. and Perlmutter, H. V., Multinational Organization Development, 
Addison-Wesley Publishing Company, 1979

1990 19 2-1  

 

 

 

 

Porter 1989 Globalization
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  (2002)     

 , 02-23

2002 02-23 69 3-1  

 

 

Localization

Evans, P. et al 2002 Harry, W. and Collings, D.G 2006

4

35

36  

Westney, D. E.

1993  2002

                                                   
35

2009 19 2
010 3  

36   (2002)      , 
02-23
2002 02-23 66  
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37

 

Bartlett, Ghoshal and Birkinshaw 2003

Global International

Multinational 3

Transnational  

38

 

LGEIL 3 1

2007 2009

2009 LG R&D

85%

LGEIL

 
                                                   
37 66~68  
38 Bartlett, C. A., Ghoshal, S. and Birkinshaw, Transnational Management: Text and 

Cases and Readings in Cross-Border Management, McGraw Hill Education, September 
2003, pp.345-348. 
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Bartlett, C. A., Ghoshal, S. and Birkinshaw, J. M., Transnational 

Management: Text and Cases and Readings in Cross-Border 
Management, McGraw Hill Education, September 2003, pp.345-348
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LGE Way  
 

 
 

 
 

 

 

LG

40

2008

LG

41  

 

 

LG

2013 2058 42 LG 253

                                                   
40 2008  LG   

, 45  1 LG
45 1 62  

41 64  
42  (2014) 2013  45  2013.1.1~2013.12.31

2013 45 47
2013 12 31 1 =0.0009  
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8  

2007 LG

43  

LG
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LG
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S  
2013 3 15
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44  

1995 Videocon 

Group 51% Videocon Group

49%

4

1998 Videocon Group 26%

2002 23% 100%

45 Videocon Group

 

2002

2004

2008

 

1993

46  

                                                   
44 2008 43  
45 49  
46

16 2 2011 28  
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47  

2008

LGEIL

LG

48

 

2011

 

 

                                                   
47 45  
48 2008 61  
49  (2011)         

Chindia Journal , No.57, pp.44-46
Chindia Journal

No.57 44~45  
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LG 1997 100%

LG

LGEIL

5  

1 R&D

77

 

2 LGEIL

TV 18

LG

Van Marketing

LG

 

3 LGEIL 51 78
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5 LGEIL
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LGEIL
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1991

1 90

BPL

 

Videocon

1

BPL 4

M&A

2

 

                                                   
1 2008 11 3  
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M&A

 

Godrej & Boyce Mfg. Co. Ltd.  

Godrej & Boyce Mfg. Co. Ltd. 

1897 Ardeshir Godrej

2

Godrej Industries Ltd.

56%

3  

2013 2230 37

724 12

3 1

2600 11750

 

                                                   
2 http://indokeizai.com/group/godrej.html 2014 1

30  
3 http://www.godrejandboyce.com 2014 1 30
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 G&B  

GGodrej Group 

 

 

 

 

 

 

     
 
 

http://www.godrej.com 
    2014 1 30  

 

 

 

 

 Godrej & Boyce Mfg. Co. Ltd. 

 Pirojshanagar, Vikhroli, Mumbai 400079,   
  India 

 1897  
 1958  

  
   

 Adi Godrej 
 1 1750 2600  

 724 12 2013  
  

 
http://www.godrejandboyce.com

2014 1 30  

 

 

Godrej & Boyce 

Godrej Industries 

Godrej Properties 

GGodrej Consumer Products 

Godrej Agrovet 

Godrej Nature´s Basket 

Godrej Efacec 

Godrej Infotech 

 

Appliances 
AV Solutions 
Batteries 
Construction 
Electricals & Electronics 
Interio (Furniture) 
Locks 
Lawkim Motors 
Material Handling 
Precision Systems 
Precision Engineering 
Process Equipment 
Security Solutions 
Storage Solutions 
Tooling 
Vending 
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4 1 Pirojsha Godrej4 13

5  

1958

 

Adi Godrej

6 Adi Godrej

2010

3490 58

7  

 

MIRC Electronics Ltd. 

MIRC Electronics Ltd.

1981 Gulu L. Mirchandani Vijay Mansukhanicc

 

                                                   
4 Pirojsha Godrej (1882-1972) Ardeshir Godrej  
5 2014 1 30  
6 2011 1 9 Adi Godrej

 
7 2010 11 1  
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 MIRC Electronics Ltd. 

 Onida House, G-1, MIDC, Mahakali Caves 
Rord, Mumbai 400093, India 

 1981  
 1982  

 LCD TV DVD AV
 

 Gulu L Mirchandani 
 1500  

 129 2 2013  
 55%  

     
 http://onida.com 2014 1 31
JETRO 200

2013 12 311~312  

 

 

 

ONIDA  

 

MIRC Electronics Ltd., Annual Report 2005~2013
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MIRC

TV AV

IH LCD TV DVD AV

8 2013 Gulu L Mirchandani

1500 129

2  

9

BPL

2002 LG 10  

2005 2013 2005

2011 2013 2005

 

1983 JVC

1987 Iwai

Akasaka 11 91 Akasaka 

Electronics Ltd. 12

Akasaka

                                                   
8 http://onida.com 2014 1 31  
9 http://www.india-bizportal.com/industry/electronics/p13050/ 20

14 1 31  
10 The Hindu Business Line, Dec. 3, 2002. 
11 JETRO 200 2013 12 311~312

 
12 Akasaka Electronics Ltd. http://www.akasakapcb.com 2014 1 31
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BPL Ltd. 

BPL 2013 4 50 1963

TPG Nambiar BPL

1960

TPG Nambiar

1970 80

DVD AV

90

BPL CVT ( )13  

1982 BPL 83 VCRs

BPL

04 BPL

50:50 BPL BPL

R&D

14 05 4% 06 6% 07 7%

09 16% 15 08 7

16  

                                                   
13 BPL http://www.bpl.in 2014 2 1  
14 http://www.ibef.org/download/Sanyo_jp29jan08.pdf 2014 2 1

61  
15 Asiax.biz http://www.asiax.biz/news/2006/08/07-000019.php 2014 2 1  
16 REUTERS, Aug. 14, 2008. 
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BPL  

 BPL Ltd. 

 11th KM, Arakere, Bannerghatta Road, 
  Bangalore 560076, India 

 1963  
 1981  

  
 

 Ajit G. Nambiar 
 NA 

 13.4 2144  
 63.24%  

 
BPL http://www.bpl.in 2014 2 1

http://economictimes.indiatimes.com 2014 2 1
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2001 BPL

17 02

LG 15.3% 13.5% 12.1%

BPL 4 9.8% BPL 2000

BPL Ajit G. Nambiar LG

18

BPL

 

 

Videocon Industries Ltd. 

Nandlal Madhavlal Dhoot

1955

1980 3 Venugopal, Rajkumar, Pradipkuma

19  

Videocon Industries Ltd. 

2010

25% 20 1986 Venugopal Dhoot

87

 

                                                   
17 The Times of India, Aug. 5, 2001. 
18 BPL http://www.livemint.com/Companies/0DETNgiBEOJRHc8

OfLTHYP/The-rise-and-fall-of-BPL.html 2014 2 1  
19 http://www.videoconworld.com 2014 2 3  
20 IBEF, Consumer Durables, India Brand Equity Foundation, March 2013., p.21. 
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 Videocon Industries Ltd. 

 
14 Kms Stone,  Aurangabad-Paithan Road, 
Chitegaon, Tq. Paithan,  Dist. Aurangabad  

  431105, India 
 1986  

 1987  
  

 Venugopal N Dhoot 
 10000 2007  

 1228 19 2012  
 68.82%  

 
JETRO 2007

12 82~91 http://economictimes.indiatimes.com
2014 2 1  

 

 

90

21  

87

TVs DVD

22

08

LG 23

                                                   
21 JETRO 2007 12 83  
22 Videocon Industries Ltd., Annual Report 2011, p.7. 
23 LG 2008 2011 Videocon
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07 11 11.1%  

 

Videocon  

 

1996

24

 

BPL

 

Nandlal Madhavlal Dhoot

80 Venugopal Dhoot

25 1996

 

                                                   
24 1996 109-110  
25 114  
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1996 114  
5-9  

 

 

1987

CPT

26  

3D

27

28  

 

                                                   
26 IBEF, CConsumer Durables , op.cit., p.22. 
27 Videocon Industries Ltd., op.cit.. ,  pp.5-7. 
28 114  
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    JETRO
2007 12 84  

 

 

29

 

 

2005

                                                   
29 JETRO 84  
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1987   
1989   
1990   
1991   
1994  Nicchi  

   
1995  CTV  
1996   
1998  Electrolux kelvinator Ltd. Allwyn  

 
1999  Akai India Ltd.  

 
2000  AV  

CTV 
  

2002   
2005  Electrolux kelvinator Ltd.  

Thomson  
 

2007  LCD  
2009  Elcoteq  

 
Dion Global Solutions Limited  

JETRO 200
7 12 83 http://economictim
es.indiatimes.com/videocon-industries-ltd/infocompanyhistory/c
ompanyid-10502.cms 2014 2 4

 

 

 

2001

02 2005

30  

                                                   
30 2005 4 21  
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Akai India Ltd. 1999 70:30

31 AV

09 Global Brands 

Enterprise Solutions Pvt. Ltd. (GBES )

32 GBES 2009

33  

JETRO(2007) 34  

 

 

BPL

 

M&A

40% 51% 2002 100%

                                                   
31 http://economictimes.indiatimes.com 2014 2 3

 
32 The Hindu,  Jul. 22, 2010. 
33 Akai India Ltd. http://akai-india.net 2014 2 4  
34 JETRO 84  
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90 LG

BPL Anand 

Narasimha LG BPL

M&A

 

 

LG 3

2013

35

 

                                                   
35 2013 8 31  
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1991

GDP

 

2011

26 2015

 

LG
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Kalotra, A. 2013

IBEF 2013 LG

2007 LG

Kim, W. C. and Mauborgne, R. 2005 ERRC

 

20

80% 1

 

2011 2015

2015 CAGR

2011 26 2015 64

2015

 

2001 7 4200 63 8365 1 3800

12 7

4250

2  

Kalotra, A. 2013  
                                                   
1 Kalotra, A., Rural Marketing Potential in India – An Analytical Study, Internation

al Journal of Advanced Research in Computer Science and Software Engineering, V
olume 3, Issue 1, January 2013, p.1. 

2 Ibid., pp.1-3. 
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IBEF, Consumer Durables, India Brand Equity Foundation, 

March 2013 28  

 

 

2  

3 IT

4

4 9

 

McKinsey 2007 2025 9 
                                                   
3 2014 RTE 

(The Right of Children to Free and Compulsory Education Act)  6-14 

 
4 Kalotra, A., op.cit., p.1.  

 

CAGR 

25  

2011  
 

 
73  
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125  

35% 

(26 ) 
 

51% 

(64 ) 
))))))))))))

 

65% 

(47 ) )

 

49% 
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1.  
2001 7 4200 63
8365 1 3800 2001

 

2.  
12 7

4250
 

3   

4  

 

5   

6   

7  
 

8  

IRDP (Integrated Rural Development Program)
JRY (Jawahar Rozgar Yojana) TRYSEM (Training Rural 
Youth for Self Employment)

 

9  

 

10  

 

11  
2000 OGL

 

12   

13 IT  
Web

 
 

Kalotra, A., Rural Marketing Potential in India – An Analytical Study, International 
Journal of Advanced Research in Computer Science and Software Engineering, 
Volume 3, Issue 1, January 2013 pp.3-5   
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2015 2025  
Ablett, J., Baijal, A., Beinhocker, E., Bose, A., Farrell, D., Gersch, 

U., Greenberg, E., Gupta, S. and Gupta, S., The ‘Bird of Gold’: The 
Rise of India’s Consumer Market, McKinsey Global Institute, May 
2007, p.80., Exhibit 4.1. 

 

 

29% 2 6600 2005

9 65% 5 1500

9

20 2005 32% 2 5300 2025

48% 4 3500 5

1985

4 4980 2005 9 6880
                                                   
5 Ablett, J., Baijal, A., Beinhocker, E., Bose, A., Farrell, D., Gersch, U., Greenberg, E., 

Gupta, S. and Gupta, S., The ‘Bird of Gold’: The Rise of India’s Consumer Market, 
McKinsey Global Institute, May 2007, pp.82-83. 
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2025 26 3830

1985 2005 3.9%

2005 2025 5.1%

McKinsey 2007

2017

6  

4 6

7  

 

3000km

12

50 4 538km  

                                                   
6 Ibid., pp.79-81. 
7 Tushar Poddar, op.cit., p.13. 
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V  

 

 

 
1994 84

http://www.world-gazetteer.com 2014 7 29
http://www.nhai.org/nhdpmain_

english.htm 2014 7 29 Tushar Poddar and Eva Yi,
India’s Rising Growth Potential, Goldmansachs, January 2007,
pp.18-19.  

 

 

1920 1950

300 The Golden Quadrilateral GQ

GQ 2000 2007

5846km

Golden Quadrilateral 
North-South Corridor 
East-West Corridor 
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8

V 100

1000

GQ 

 

1 1 3

3

 1679 10.6% 9

 

2011

90

5 1

11 2007~2011 12

2012~2016 4500 9000

10  

                                                   
8 Ibid., pp.18-19.  
9 2~3  
10  Part

2011 14  
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2008 2013

 

−

2011 469 km 5 330 km

85%

National Highways State Highway Major District 

Roads National Highways 7.1 km

1.5% 40% 11  

1853 160

Indian Railways 160 2011

6 3300km 1 7800km

9.2 76.5 Indian Railways 

12  

2011 69 62.1

7522 2011

1 6.1 1400

1 5.1 1100 2

44.3% 56.8%  

2008 2013 1993  

                                                   
11 2013 12 125  
12 128  
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1.  469 km National Highways State Highways

Major District Roads National Highways
7.1 km 1.5% 40%

2011 2006 330 km  
2.  6 3300km 1 7800km

2006 160
Indian Railways  

3.  7517 km
13
187

2012  
4.  69 17 2011

6.1 / 1400 /
5.6 / 1100 / 2

44.3% 56.8% 2006  
5.  1 254.0GW  176.8GW

 40.8GW 31.7GW 4.7GW
34.4GW 2014  

6.  9
1917 3217 2

2012 39.5%
1.9% 2005  

7.  

 
8. DMIC Delhi-Mumbai Industrial Corridor

Delhi-Mumbai 6
 

9. NSEW North-South & East-West Corridors  
7300km 4 (North-South:Srinagar-Kanyakumari), 
(East-West:Porbandar-Silchar) 2015  

10. GQ Golden Quadrilateral  5846km  4 
Delhi Mumbai Chennai Kolkata  4  National 

Highways  
 

http://www.powermin.nic.in/JSP_SERVLE
TS/internal.jsp 2014 11 15  

2008 11
127~140 2013 12 119
~142  
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2 Air India Indian Air

2011 12

 

2014 254.0GW

 176.8GW  40.8GW 31.7GW

4.7GW  

153.0GW 22.6GW 1.2GW

60.2% 13

2013  34.4GW  

2012 9 1917 2

95% 2012 

 2286  2.0%

IT BPO

14  

LG  

LG 1997 100%

LG

                                                   
13 http://www.powermin.nic.in/JSP_SERVLETS/internal.jsp 20

14 11 15  
14 2013 128~129  
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2009 2010 ,
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2 15 2007

LG

BRICs  

LG

LG

LG

2004 LG 18 51

4600

                                                   
15 LG

46 1 2011 86~87  



 113 

LGEI V 16  

Mix Fix

Mix

40

17  

LG TV

20 25

LG LG

18  

LG

Kim, W. C. and Mauborgne, R. 2005 ERRC  
                                                   
16  (2009) 2010 2010

174~175  
17

No.6 2007 267~304 296
 

18 LG  (2008b) LG Electronics 50-Year History Vol. 02 LG
LG LG Electronics 50-Year History Vol. 02 LG

85
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ICTS2 

 

 
ICTS 450V 95% 4

5  
LG No.6

2007 573~589
578~580 LGEIL http://www.lg.com/in/tvs/a

ll-tvs 2014 10 15  
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LG No.6

2007 573~589
578~580 LGEIL http://www.lg.com/in/refri

gerators 2014 10 15  
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LG No.6

2007 573~589
578~580 LGEIL http://www.lg.com/in/washing-

machines 2014 10 15  
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LG No.6

2007 573~589
578~580 LGEIL http://www.lg.com/in/microwa

ve-ovens 2014 10 15  
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uce Raise

Create 4

 

19

10

 

 

LG

3

                                                   
19 2009 5 20  
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2009

LGEI

L

20  

 

2013

4 21 2013 2102

2012 2228 V

2014 2013

1072 2012 926 146 16%

2013 2542 2012

1804 738 41% 22  

M&A

Iwadare, Y. 2012

LG 10 20  
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